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FOREWORD 

Automobile  registrations  in  Chile  on  January  1,  1930,  numbered 
33,000,  including  22,650  passenger  cars,  8,675  trucks,  and  1,675  bus.ses. 
Of  these,  American  makes  accounted  for  approximately  95  per  cent. 
Steady  growth  in  United  States  exports  of  automobiles  to  Chile 
has  occurred  during  the  last  few  years,  culminating  with  an  increase 
of  50  per  cent  during  1929,  when  such  exports  totaled  nearly  7,900 
units,  giving  Chile  fourth  place  in  South  America  as  a  market  for 
United  States  automotive  products. 

The  Government  of  Chile  has  long  realized  the  importance  of 
highways  in  economic  development;  as  early  as  1920  provision  was 
made  for  road  construction  and  maintenance.  In  1928  provision  was 
made  for  main  highways,  on  which  work  has  been  commenced  and 
will  probably  be  completed  before  the  end  of  1930,  giving  Chile  a 
complete  system  of  first-class  highways  connecting  the  principal 
centers  of  the  country. 

The  question  of  distribution  and  representation  in  Chile  has  been 
a  problem  for  the  American  automobile  manufacturer.  Howard 
H.  Tewksbury,  former  automotive  trade  commissioner  to  South 
America,  has  surveyed  the  situation  fully  and  developed  a  plan  of 
territorial  division  which  will  be  of  material  assistance  to  automotive 
exporters.  This  is  the  fifth  and  last  report  of  Mr.  Tewksbury  on 
South  American  countries. 

The  foreign  offices  of  the  Bureau  of  Foreign  and  Domestic  Com- 
merce maintain  close  contact  with  automotive  markets  in  their  re- 
spective territories  and  are  in  a  position  to  help  the  American 
exporter  solve  the  many  problems  which  arise.  Interested  firms  are 
urged  to  keep  in  touch  with  the  automotive  division  of  the  bureau 
for  the  latest  developments;  specific  inquiries  for  more  detailed  in- 
formation than  can  be  included  in  the  pamphlets  of  this  series  will 
receive  careful  attention. 

William  L.  Cooper,  Director, 
Bureau  of  Foreign  and  Domestic  Commerce, 

September,  1930. 
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THE  AUTOMOTIVE  MARKET  IN  CHILE 


Two  years  ago  Chile  was  considered  an  automotive  market  of 
only  minor  importance  in  South  America.  In  1929  it  ranked  fourth 
among  all  South  American  markets  in  number  of  passenger  cars 
and  trucks  imported  from  the  United  States.  The  automotive  mar- 
ket in  Chile  has  developed  rapidly  during  the  past  two  years;  in 
view  of  the  progress  being  made  in  road  building,  this  development 
will,  in  all  likelihood,  continue. 

Exports  of  passenger  cars  from  the  United  States  to  Chile  in- 
creased more  than  110  per  cent  in  1928;  in  1929  there  was  a  further 
increase  of  nearly  40  per  cent.  In  the  years  immediately  preceding 
1928  exports  from  the  United  States  had  been  maintained  at  about 
1,600  units. 

The  great  development  in  the  truck  field  commenced  a  year  after 
that  in  the  passenger-car  field.  While  truck  exports  from  the 
United  States  in  1928  gained  approximately  40  per  cent  over  the 
two  previous  years,  the  1929  figure  showed  an  increase  of  slightly 
over  90  per  cent.  The  growth  in  demand  both  for  passenger  cars 
and  trucks  may  be  expected  to  continue,  but  the  greatest  relative 
increase  in  sales  will,  it  is  believed,  appear  in  the  truck  field.  Im- 
provement being  made  in  the  roads  is  having  a  strong  influence  in  . 
the  elimination  of  the  ox  cart  and  other  primitive  means  of  trans- 
portation and  the  value  of  truck  transportation  is  rapidly  being 
appreciated,  particularly  in  the  agricultural  sections  where  previ- 
ously it  had  been  but  little  utilized. 

SOCIAL,  COMMERCIAL,  AND   ECONOMIC   FACTORS 

Population  and  language. — ^Although  no  official  census  has  been 
made  in  Chile  since  1920,  the  ^tatistical  division  of  the  Government 
estimated  the  population  on  June  30,  1927,  at  4,164,873.  The  1920 
census  showed  that  46.6  per  cent  of  the  population  was  urban;  the 

f)opulation  of  Santiago  represented  25  per  cent  of  the  entire  popu- 
ation  of  Chile.  Santiago  and  Valparaiso  are  the  only  cities  having 
a  population  in  excess  of  100,000;  there  are  only  11  having  a  popu- 
lation in  excess  of  20,000. 

The  population  is  primarily  of  Spanish  origin,  but  the  native 
Indian  element  is  very  strong,  particularly  in  the  southern  part. 
While  there  has  been  a  fairly  substantial  immigration  from  Euro- 
pean countries,  particularly  Germany,  Great  Britain,  and  France, 
the  present  annual  immigration  into  Chile  is  not  ^reat. 

The  official  language  is  Spanish,  but  English  is  understood  by 
many  business  men  in  Santiago  and  Valparaiso.    Unless  a  firm  spe- 
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cifically  indicates,  however,  that  correspondence  in  English  is  under- 
stood, only  Spanish  should  be  used.  Catalogues  for  general  distri- 
bution should  obviously  be  in  Spanish. 

From  a  geographic  and  economic  standpoint,  Chile  may  be  di- 
vided into  three  zones.  The  northern  zone  is  a  vast  desert,  with  no 
rainfall.  The  coastal  range  rises  abruptly  from  the  sea  to  hei^^hts 
of  1,000  to  3,000  feet;  to  the  west  of  those  mountains  is  a  fairly 
even  tableland  which  ascends  gradually  to  the  Bolivian  Plateau, 
12,000  feet  above  sea  level.  In  the  central  zone  the  Andes  reach 
their  highest  point,  and  the  valley  between  the  two  mountain  ranges 
widens.  The  northern  part  of  the  zone  is  generally  arid,  but  there 
is  a  fair  amount  of  cultivation  throughout  the  central  valley,  espe- 
cially in  the  southern  part  of  the  district.  The  southern  zone  in- 
cludes the  great  agricultural  district  of  Chile.  The  Andes  gradually 
diminish  in  height  to  the  south.  The  southern  half  of  this  zone  is 
sometimes  separately  considered  and  consists  of  a  large  archipelago 
extending  from  Puerto  Montt  to  Cape  Horn.  The  central  valley 
disappears  entirely  south  of  Puerto  Montt. 

Mineral  resources, — Minerals  are  the  principal  source  of  wealth  of 
Chile,  almost  every  variety  being  found.  The  principal  mineral 
deposits,  except  of  copper  and  coal,  are  found  only  in  the  north- 
ern zone. 

Nitrate,  the  most  important  mineral,  is  found  in  the  northern 
part  of  the  country ;  since  the  beds  are  close  to  the  surface,  the  min- 
ing problem  is  simple.  For  many  years  the  principal  source  of 
revenue  of  the  Chilean  Government  has  been  the  export  tax  on 
this  product.  The  annual  production  of  nitrate  is  3,000,000  to 
3,500,000  metric  tons,  practically  all  being  exported.  With  the 
development  of  synthetic  nitrate  in  Europe,  an  overproduction 
•  developed  in  Chile,  with  the  result  that  in  the  earlv  part  of  1930 
some  large  oficinas  decreased  production.  The  production  in  1929 
amounted  to  3,237,593  metric  tons,  slightly  less  than  the  previous 
year,  but  the  carry-over  on  January  1,  1930,  amounted  to  approxi- 
mately 300,000  metric  tons,  about  30  per  cent,  more  than  the  previ- 
ous year. 

Iodine,  a  by-product  of  nitrate,  is  also  a  very  important  source 
of  revenue  in  the  north,  but  production  is  restricted  by  the  Govern- 
ment and  in  1929  amounted  to  only  1^387  metric  tons. 

Copper,  second  among  the  mineral  products,  is  found  in  the  north 
and  central  parts  of  the  country.  A  large  amount  of  American  capi- 
tal has  been  invested  in  Chilean  copper  mining,  and  the  production 
is  gaining  annually.  All  the  copper  produced  is  exported  in  the 
form  of  bars,  the  bulk  going  to  the  United  States.  The  production 
during  1929  amounted  to  303,100  metric  tons,  a  gain  of  approxi- 
mately 10  per  cent  over  1928. 

Coal  of  an  inferior  quality  is  found  in  southern  Chile.  The  pro- 
duction averaged  slightly  less  than  1,400,000  tons  during  the  past 
six  years;  20  to  25  per  cent  is  exported.  Iron,  potash,  borax,  salt, 
lead,  zinc,  silver,  and  gold,  and  many  other  minerals  exist  in  Chile, 
most  of  them  being  exploited  to  some  extent. 

Agriculture. — The  prosperity  of  southern  Chile  depends  largely 
upon  agriculture.  The  activities  in  the  mining  districts  of  the 
country,  however,  play  an  important  part  even  in  that  section,  since 
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any  decrease  in  activities  in  the  north  seriously  affects  the  market 
for  agricultural  products.  As  a  large  amount  of  these  products 
are  shipped  to  northern  Chile,  changing  conditions  in  that  section 
are  soon  felt  in  the  agricultural  districts. 

The  principal  crop  is  wheat,  production  of  which  in  the  crop  year 
1928-29  amounted  to  27,650,000  bushels,  a  slight  reduction  over  the 
previous  year.  Barley  and  oats  are  the  next  most  important  prod- 
ucts. Potatoes,  corn,  beans,  peas,  and  lentils  are  all  of  considerable 
importance,  and  the  conditions  of  those  crops  has  a  direct  bearing 
on  the  prosperity  of  the  various  localities  in  which  they  are  produced. 

The  production  of  grapes  and  wine  is  a  very  important  industry 
in  central  and  southern  Chile.  Most  of  the  grapes  and  wine  are 
consumed  locally  but  there  is  a  growing  volume  of  exports. 

With  the  exception  of  the  grape  crop,  agriculture  throughout  Chile 
declined  during  the  1928-29  season.  Prices  for  practically  all  prod- 
ucts were  high,  however,  and  more  than  compensated  for  the  reduc- 
tion in  crops. 

Because  of  the  high  price  paid  for  oats  during  that  year,  plantings 
of  that  grain  increased  greatly  in  the  1929-30  season.  Early  esti- 
mates of  1930  showed  increases  in  production  of  20  to  25  per  cent 
for  practically  all  crops  except  lentils.  Prices  were  below  those  of 
the  previous  year,  but  the  increases  in  production  were  expected  to 
result  in  a  return  to  the  farmers  equal,  at  least,  to  that  of  the  previous 
year.  As  a  whole,  the  agriculural  situation  early  in  1930  was  consid- 
ered favorable. 

Livestock. — The  raising  of  livestock,  particularly  sheep,  is  an 
important  industry  throughout  the  southern  half  of  Chile.  Quan- 
tities of  livestock  are  shipped  on  the  hoof  to  the  cities  and  settle- 
ments in  the  north  where  no  forage  is  available.  Cattle  and 
swine  are  raised  principally  in  the  rich  agricultural  sections  lying 
between  Santiago  and  Puerto  Montt.  Every  year  large  numbers  of 
cattle  are  driven  over  the  Andes  from  Argentina,  and  there  has  de- 
veloped an  important  local  industry  for  fattening  the  Argentine 
stock  for  six  months  or  a  year  before  shipment  to  northern  Chile. 
The  sheep  industry  is  centered  largely  in  the  territory  from  Puerto 
Montt  south  to  Magallanes,  the  latter  being  the  most  important  sec- 
tion. An  excellent  quality  of  wool  is  produced,  the  bulk  of  which  is 
exported.  Dairy  products  are  produced  solely  for  home  consump- 
tion. During  the  past  few  years  there  has  been  a  slight  increase  in 
production  of  milk,  cheese,  and  butter,  but  there  is  said  to  be  little 
likelihood  that  production  during  the  next  few  years  will  be  in- 
creased to  the  point  where  there  is  an  exportable  surplus. 

Forest  products. — ^Large  resources  of  lumber  exist  in  most  parts 
of  southern  Chile.  The  supply  is  sufficient  to  meet  the  needs  of  the 
entire  countrjr,  but  owing  to  the  manner  of  exploiting  the  resources, 
northern  Chile  must  import  a  fairly  large  portion  of  its  lumber, 
many  of  the  larger  mining  companies  of  the  north  preferring  to  pur- 
chase, even  at  a  slightly  higher  cost,  properly  seasoned  imported 
material  rather  than  the  home  product. 

Manufacturing. — Manufacturing  industries  are  centered  princi- 
pally in  the  central  zone,  but  there  are  some  centers  in  southern 
Chile,  such  as  Valdivia  and  the  district  around  Concepcion,  which 
are  of  growing  importance  industrially.    Manufacturing  is  increas- 
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ing  annually,  but  there  has  yet  been  no  production  of  automotive 
products  aside  from  the  building  of  bodies  for  trucks  and  busses. 
One  American  manufacturer  assembles  automobiles  in  Santiago,  but 
none  are  manufactured  locally. 

For  many  vears  Chile  has  had  a  favorable  balance  of  trade.  The 
following  table  shows  the  total  value  of  the  country's  imports,  ex- 
ports, and  favorable  trade  balance  in  the  five  years  ending  with  1928. 

FOBEION    TR.VDB   OP   CHILB 
[In  pesos] 


Year 


1924 
1925 
1926 
1927 
1928 


Imports 


1.089,772.299 
1,  223, 377. 776 
1,  292.  673,  783 
1. 072, 991, 063 
1.200,034.220 


Exports 


Fayorable 
baJanoe 


1,817,938,707 
1,878,757,824 
1,654.538,924 
1,689,667,566 
1.964,269,106 


728. 166. 408 
655,380,048 
361, 865. 141 
616. 676. 503 
764.23^l06 


Approximately  85  per  cent  of  the  total  value  of  exports  represents 
mineral  products;  nitrates  alone  represent  nearly  half,  with  copper 
accounting  for  nearly  25  per  cent.  Iodine  ranks  third,  wool  fourth ; 
as  a  group,  exports  of  agricultural  products  exceed  in  value  those 
of  livestock  products. 

TRANSPORTATION 

Chile  is  well  supplied  with  railroads,  having  at  the  close  of  1927 
a  total  mileage  of  5,412.  A  longitudinal  railroad  extends  from 
Iquique  in  the  north  to  Puerto  Montt  in  the  south;  numerous  trans- 
verse lines  connect  the  important  coast  cities  with  those  in  the  interior. 
An  international  line  connects  Valparaiso  and  Santiago  with  Buenos 
Aires,  and  other  lines  connect  Arica  and  Antofagasta  with  La  Paz, 
the  capital  of  Bolivia. 

Direct  steamship  services  connect  all  the  principal  cities  on  the 
coast  north  of  Valparaiso  with  European  and  American  ports.  A 
number  of  the  foreign  vessels  continue  south  as  far  as  Talcahuano, 
the  port  of  Concepcion.  Regular  Chilean  services  operate  to  all 
ports  along  the  coast  as  far  south  as  Magallanes. 

Chile  possesses  very  few  natural  harbors ;  consequently,  practically 
all  freight  must  be  lightered.  The  heavy  seas  frequently  encountered 
at  a  number  of  the  northern  ports  make  the  transfer  of  freight  to  the 
lighters  difficult  and  subject  the  cases  to  rough  treatment.  Care 
should  be  used,  therefore,  in  providing  strong  packing  for  shipments 
of  motor  vehicles  to  Chilean  ports ;  specific  instructions  received  from 
distributors  should  be  carefully  followed. 

Numerous  small  rivers  are  found  in  Chile,  but  very  few  are  of  any 
importance  in  navigation. 

In  1928  the  Chilean  Government  established  its  fii-st  regular  air- 
plane services.  Early  in  1930  regular  services  were  operated  for  mail 
and  passengers  from  northern  Chile  as  far  south  as  Puerto  Montt, 
and  at  that  time  an  extension  of  the  services  to  Magallanes  was 
being  planned  and  experimentallv  tried  out.  It  is  expected  that 
regular  services  will  be  available  from  one  end  of  the  country  to  the 
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other  in  the  near  future.  A  regular  air-mail  service  is  operated  by 
an  American  company  from  Santiago  to  the  United  States  and  to 
Buenos  Aires;  another  American  company  operates  a  weekly  pas- 
senger and  mail  service  from  Santiago  to  Buenos  Aires. 

HIGHWAY  SYSTEM 

The  first  important  highway  legislation  in  Chile,  adopted  in  1920, 
provided  for  special  taxation  for  highway  building,  a  special  high- 
way fund,  and  a  separate  division  in  the  Government  in  charge  of 
highway  work.     This  law  is  still  the  basis  of  highway  legislation 
and  has  resulted  in  steadily  increasing  the  funds  for  highway  work. 
From  1920  to  1927  an  increasing  amount  of  road  building  and 
maintenance  was  undertaken  by  the  Government;  in  1928  further 
legislation  was  adopted  that  really  put  road  building  on  a  definite 
plan.     Early  in  1928  Congress  passed  an  extraordinary  budget  act 
providing  1,595,000,000  pesos    (approximately  $193,570,000)    to  be 
spent  over  a  period  of  five  years  for  public  works  in  Chile,  with 
95,000,000   pesos    (approximately   $11,530,000)    for   road   building. 
The  law  provided  for  the  construction  of  main  highways  through- 
out Chile.    During  1928  and  the  first  half  of  1929  contracts  were  let 
and  work  was  commenced  on  some  700  kilometers,  the  cost  of  which 
will  amount  to  approximately  15,000,000  pesos.    Most  of  the  roads 
are  to  be  hard  surfaced,  the  majority  of  asphalt  and  macadam  con- 
struction. ,        ,      .  .  1  i! 
In  January,  1929.  another  law  was  passed  authorizing  a  loan  of 
90,000,000  pesos   (about  $10,900,000)   for  the  construction  and  im- 
provement of  low-grade  roads.     Whereas  the  law  of  1928  provided 
primarily  for  the  construction  of  main  highways  throughout  the 
country,  the  law  of  1929  provided  for  the  construction  of  country 
roads  and  feeders  to  the  main  highways.    Under  the  latter  act,  about 
6,700  kilometers  of  roads  will  be  built  at  a  total  cost  of  99,100.000 
pesos   (slightly  over  $12,000,000).     The  excess  over  the  90,000.000 
pesos,  provided  in  the  law  of  1929,  is  to  be  paid  out  of  the  95,000,000 
pesos  authorized  in  the  law  of  1928. 

In  addition  to  the  funds  provided  through  the  laws  of  1928  and 
1929,  an  additional  amount  of  approximately  33,000,000  pesos 
($4,000,000)  is  available  annually  from  revenues  received  from  the 
basic  highway  law  of  1920.  Between  1925  and  1928,  various  special 
appropriations  were  authorized  by  Congress  for  specific  road  proj- 
ects, amounting  to  44,500,000  pesos  ($5,500,000).  The  funds  now 
available  are  sufficient  to  enable  the  Government  to  push  its  definite 
and  comprehensive  road  program  through  to  completion.  Within 
the  next  six  or  eight  years  the  greatest  part  of  the  road  program 
should  be  completed,  giving  Chile  a  complete  system  of  first-class 
highways  connecting  the  principal  centers  of  the  country,  together 
with  a  system  of  secondary  or  low-grade  roads,  serving  as  feeders 
to  the  main  highways  and  connecting  the  smaller  towns.  Popular 
interest  in  the  good-roads  movement  is  now  very  keen. 

CONTROL  OP  HIGHWAY  CONSTRUCTION 

The  central  highway  department  has  control  over  the  construction 
and  maintenance  of  roads  built  under  appropriations  of  the  National 
Government.     This  control  extends  to  the  determination  of  the  work 
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to  be  done,  the  location  of  highways  to  be  built,  types  of  construc- 
tion, methods  of  maintenace,  and  all  other  phases  of  the  problem.  A 
resident  engineer  is  assigned  to  each  Province  to  supervise  the  work 
outlined  by  the  department.  Toward  the  close  of  1929  the  various 
Provinces  were  given  a  greater  part  in  determining  the  work  to  be 
undertaken,  but  they  make  no  appropriations  foi-  road  building  and 
undertake  none  of  the  work;  the  central  Government  exercises  prac- 
tically exclusive  jurisdiction. 

Street  paving  is  entirely  within  the  jurisdiction  of  the  various 
municipalities.  Complete  fibres  are  not  available  showing  the  ex- 
penditures of  the  municipalities  or  the  extent  of  various  types  of 
paving,  but  according  to  the  budget  estimates  of  1929  covering  93 
municipalities,  a  total  of  over  83,600,000  pesos  (approximately  $10,- 
100,000)  was  provided  for  this  work.  No  definite  data  are  available 
as  to  the  actual  expenditures,  but  it  is  certain  that  the  total  did  not 
reach  the  figure  indicated.  This  was  due,  in  some  cases,  to  the  late- 
ness with  which  the  awards  of  contracts  were  granted  and,  in  some 
of  the  smaller  cities,  to  a  lack  of  funds  for  paving  work.  A  consoli- 
dated municipal  loan  of  $15,000,000  was  made  in  September,  1929, 
from  which  many  of  the  small  municipalities  had  figured  on  paying 
for  the  paving  work.  In  many  cases  funds  were  not  allocated  in 
sufficient  time  to  allow  the  municipalities  to  award  the  contracts 
before  the  close  of  1929.  Practically  all  work  originally  provided 
for  in  1929,  together  with  new  projects,  will  be  completed  in  1930. 
It  is  the  general  practice  in  street  paving  for  the  municipality  to 
pay  one-half  the  cost  and  for  the  balance  to  be  divided  among  the 
property  owners. 

HIGHWAY  FINANCING 

The  highway  law  of  1920  imposed  a  tax  amounting  to  2  per  cent 
of  the  value  of  urban  and  rural  property;  it  provided  also  that  the 
National  Government,  out  of  its  ordinary  revenues,  contribute  a  sum 
equal  to  one-half  of  the  amount  thus  collected.  The  ordinary  high- 
way revenue  is  increased  by  various  miscellaneous  taxesj  such  as 
mining  licenses,  donations  of  private  individuals,  and  specific  funds 
provided  through  special  appropriations,  the  last  affecting  the  total 
funds  available  for  highway  work  by  as  much  as  15  to  30  per  cent. 
The  2  per  cent  land  tax,  with  the  regular  appropriation  from  the  Na- 
tional Government,  usually  covers  at  least  75  per  cent  of  the  annual 
highway  expenditures. 

The  cost  of  bridge  construction  and  maintenance  comes  not  from 
the  ordinary  highway  fund,  but  from  a  special  provision  in  the 
budget.  The  funds  are  derived  from  an  additional  levy  on  prop- 
erty, duty  on  gasoline,  part  of  the  taxes  on  vehicles,  etc.,  these  three 
items  providing  roughly  87  per  cent  of  the  total  revenues  for  bridge 
construction. 

EXTENT   OP   ROADS 

Up  to  the  middle  of  1929  the  official  Government  figures  showed  a 
total  of  39,138  kilometers  of  roads  in  Chile.  Approximately  550 
kilometers,  it  was  estimated,  were  hard-surfaced  roads.  The  follow- 
ing statement  shows  the  types  existing  in  the  country  as  classified 
by  the  Government : 
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Kilometers 

Dirt ^^'^i? 

Gravel ^'  f^^ 

Sand  and  clay "'^'aqa 

Macadam,  water-bound ^9^ 

Concrete  or  reinforced  concrete 23 

Asphalt  or  other  bituminous  surface 32 

Total 39, 138 

Of  the  first  three  classifications,  many  roads  are  not  passable  the 
year  round.  In  southern  Chile,  where  the  rainfall  is  extremely 
heavy  during  the  winter  months,  many  of  the  roads  not  having  hard 
surfaces  become  absolutely  impassable,  and  until  permanent  hard- 
surface  roads  can  be  built,  or  at  least  the  low-grade  roads  are  im- 
proved/it  will  be  necessary  to%rade  and  recondition  the  roads  in  the 
spring  of  each  year  for  use  during  the  summer  season,  when  the 
rainfall  is  relatively  light. 

At  the  close  of  1929,  in  addition  to  the  roads  indicated  above,  the 
following  roads  had  been  authorized  and  were  under  construction: 
Concrete  or  reinforced  concreie,  261  kilometers;  bituminous  mac- 
adam, 24  kilometers;  water-boimd  macadam,  143  kilometers.  Prac- 
tically all  of  this  work  will  be  completed  during  1930.  The  con- 
struction of  these  roads  was  provided  from  special  funds.  In  ad- 
dition, a  substantial  amount  of  work  was  under  way  on  roads  pro- 
vided under  the  laws  of  1928  and  1929. 

DEVELOPMENT  OF  THE  AUTOMOTIVE  MARKET 

While  there  have  been  rather  wide  fluctuations  in  Chilean  imports 
of  automotive  products  each  year,  the  general  trend  from  1919 
through  1927  showed  a  gradual  increase;  in  1928  the  value  of  passen- 
ger-car imports  almost  trebled  that  of  the  previous  year,  and  the 
value  of  truck  imports  was  nearly  14  times  that  for  1927.  Detailed 
figures  are  not  available  for  1929,  but  it  is  believed  that  substantial 
increases  occurred  in  both  lines. 

The  value  of  imports  in  1918  reached  an  abnormally  high  point, 
but  from  that  year  through  1927  the  total  value  of  passenger  cars  and 
trucks  imported  into  Chile  did  not  exceed  $1,500,000.  In  1921  and 
1922,  years  of  general  depression  throughout  South  America,  imports 
dropped  even  below  $1,000,000  in  value;  in  1928  the  value  was  ap- 
proximately $4,260,000. 

According  to  official  Chilean  statistics,  the  truck  imports  in  no  year 
from  1922  to  1927  exceeded  $135,000,  in  value,  and  in  the  10-year 
period  preceding  1928,  they  amounted  to  an  average  of  only  slightly 
over  10  per  cent  of  the  value  of  all  motor  vehicles  imported.  In  1928, 
the  value  of  truck  imports  amounted  to  nearly  30  per  cent  of  the 
total  imports ;  in  1929,  it  is  estimated,  the  ratio  was  at  least  equal  to 
that  of  the  previous  year. 

The  remarkable  increase  in  imports  during  1928  was  due  in  a 
large  measure  to  a  reduction  in  the  import  duty  during  th^t  year. 
The  progress  in  road  building  and  the  generally  favorable  economic 
situation  throughout  the  country  have  also  had  an  important  influ- 
ence in  the  growth  of  automotive  sales.  With  Chile's  road  program 
under  way,  thei-e  will  be,  it  is  believed,  a  continuation  of  the  present 
strong  demand  for  cars  and  trucks.     Truck  sales  are  expected  to 
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show  the  larger  relative  increase  during  the  next  five  years,  and  the 
biggest  development  in  this  field  will  undoubtedly  occur  in  southern 
•Chile,  where  less  progress  has  been  made  and  where  the  ox  cart  is 
still  a  very  common  means  of  transportation. 

General  business  conditions  were  very  good  throughout  Chile  dur- 
ing 1928  and  1929;  the  market  for  automobiles  of  all  price  classifi- 
cations was  exceptionally  good  up  to  the  closing  months  of  1929. 
During  December  and  tne  first  two  months  of  1930  some  dealers 
reported  a  slowing  up  of  sales,  particularly  in  passenger-car  lines, 
and  there  was  a  slight  feeling  of  imcertainty  as  to  what  1930  woula 
bring  the  trade.  A  number  of  dealers  had  abnormally  large  stocks 
of  both  passenger  cars  and  trucks,  especially  the  former,  at  the 
opening  of  the  year,  and  these  caused  some  concern.  The.  general 
economic  situation  at  the  first  of  thd*  year  was  satisfactory,  though 
it  was  sometimes  felt  that  overexpansion  had  occurred  and  that  1930 
business  would  not  exceed  that  of  the  previous  year — that  it  might, 
in  fact,  decline  slightly.  A  tendency  toward  restriction  of  credit 
at  the  close  of  1929  and  early  in  1930  was  noted,  but  by  the  close  of 
February  it  had  not  become  a  serious  factor;  in  fact,  many  authori- 
ties felt  that  this  step  should  have  been  taken  earlier.  Increased 
activities  of  branches  of  American  automobile  finance  companies 
in  the  country  have  tended  to  counteract  the  policy  of  the  banks  in 
restricting  credit  to  automobile  dealers. 

While  it  was  not  expected  that  sales  of  passenger  cars  and  trucks 
would  increase  as  much  in  1930  as  in  1929,  sales  of  passenger  cars 
were  expected  to  show  a  normal  increase  of  at  least  10  to  15  per 
cent  and  of  trucks  at  least  20  per  cent. 


PASSENGEB-CAR  MARKET 


Chilean  import  figures  do  not  classify  passenger  cars  and  trucks 
according  to  price  or  weight.  In  fact,  prior  to  1928  no  specific 
automobile  import  statistics  were  compiled.  Consequently,  it  is 
very  difficult  to  break  down  the  figures  to  show  types  or  price 
groups.  With  only  the  statistics  at  present  available,  it  is  even  diffi- 
cult to  arrive  at  the  total  number  of  units  imported  in  any  one 
year.  The  most  accurate  figures  available  are  those  showing  United 
States  exports  to  Chile,  but  because  of  the  change  made  in  the  United 
States  classification  at  the  close  of  1927,  the  percentages  shown  in 
the  following  table  are  not  entirely  accurate.  Prior  to  1928,  the 
export  classifications  showed  cars  valued  at  $800  to  $1,200.  To  make 
the  figures  fit  into  the  present  classifications,  it  has  been  arbitrarily 
assumed  that  50  per  cent  of  this  classification  should  be  included  in 
the  present  classification  covering  passenger  cars  valued  up  to  $1,000. 
The  balance  has  been  added  to  the  former  classification,  which 
covered  passenger  cars  valued  between  $1,200  and  $2,000,  to  arrive 
at  the  present  classification  of  cars  valued  between  $1,000  and  $2,000. 
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United  States  Exports  of  Complete  Passenger  Cars  to  Chile,  by  Price 

Classes 


1925 

1926 

1927 

1928 

1929 

Price  classification 

Num- 
ber 

Per 
cent 

Num- 
ber 

Per 

cent 

Num- 
ber 

Per 

cent 

Num- 
ber 

Per 
cent 

Num- 
ber 

Per 
cent 

Up  to  $1,000 

1,301 

285 

49 

79.6 

17.4 

3.0 

1,235 

260 

53 

79.8 

16.8 

3.4 

1,174 

515 

97 

65.8 

28.8 

5.4 

2,443 

1,384 

162 

6L2 

34.7 

4.1 

2,887 

2,420 

196 

52.5 

44  0 

$1,000  to  $2,000 

Over  $2,000 

3.6 

Total 

1,635 

100.0 

1,548 

100  00    1    7SA 

100.0 

3,989 

100.0 

5,503 

100.0 

•»  "'^ 

The  above  table  does  not,  of  course,  include  the  production  in  the 
Chilean  assembly  plant  of  an  American  manufacturer.  If  this  figure 
were  added,  it  would  have  the  effect  of  substantially  raising  the 
ratio  of  cars  in  the  low-priced  group.  It  is  felt,  however,  that  even 
were  these  figures  added,  the  general  trend  indicated  in  the  table 
would  be  unchanged,  though  undoubtedly  the  increase  resulting 
in  figures  for  cars  of  the  low-priced  class  would  affect  only  the  ratio 
of  sales  in  the  medium-priced  class,  and  the  trend  in  sales  to  this 
group  would  be  less  pronounced. 

It  will  be  noted  from  the  table  that  during  the  past  five  years 
there  has  been  comparatively  little  change  in  the  proportion  of 
business  obtained  by  the  high-priced  cars.  There  has,  however,  been 
a  very  noticeable  shift  from  the  low-priced  cars  to  those  of  the 
medium-priced  class.  It  is  questioned  whether  there  will  be  any 
early  material  increase  in  the  proportion  of  medium-priced  cars 
exported  to  Chile,  though  it  is  believed  that  any  loss  which  might 
appear  in  the  present  ratio,  except  as  might  appear  in  years  of 
general  business  depression,  would  be  small  and  largely  absorbed  by 
the  low-priced  group.  The  principal  demand  in  the  undeveloped 
sections  of  the  Chilean  market  during  the  next  few  years  is  expected 
to  be  primarily  for  low-priced  cars,  which  would  tend  to  counieract 
any  tendency  m  the  more  highly  developed  sections  toward  cars  of 
the  medium-priced  class.  , 

Closed  cars  commenced  to  enter  the  Chilean  market  in  appre- 
ciable quantities  in  the  latter  part  of  1927,  since  when  there  has 
been  a  very  rapid  increase  in  sales  in  all  sections  except  the 
north.  North  of  Coquimbo,  closed-car  sales  probably  amount  to 
more  than  10  or  possibly  15  per  cent  of  the  total;  the  demand  has 
grown  so  rapidly  in  other  parts  of  the  country  that,  of  the  total 
imports,  40  to  50  per  cent  of  the  cars  selling  in  the  United  States 
for  under  $700,  60  I  o  75  per  cent  of  those  selling  up  to  $1,200,  and 
85  to  95  per  cent  of  cars  selling  at  over  $1,200,  it  is  estimated,  are 
closed  models. 

The  greatest  demand  for  closed  cars  is  found  in  Santiago;  thai 
in  Valparaiso  is  nearly  as  great.  One  factor  in  favor  of  the  open 
car  in  the  lowest-price  he^d  is  the  difference  in  price  between  the  open 
and  closed  models.  In  the  rural  districts,  especially,  price  is  a  de- 
termining factor;  moreover,  climatic  conditions  in  southern  Chile 
strongly  favor  the  open  car.  But  dealers,  except  those  in  the  ex- 
treme north,  generally  feel  that  within  a  year  the  ratio  of  closed  to 
open  cars  in  Chile  will  approximate  that  existing  in  the  United 
States. 
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The  rule  of  the  road  in  Chile  bein^  to  the  ri^jht,  the  left-hand 
drive  is  preferred.  Although  th©  Chilean  purchaser  prefers  to 
have  his  car  equipped  with  as  many  accessories  as  p6ssible,  stand- 
ard equipment  as  supplied  by  the  factory  is  generally  acceptable, 
and  dealers  seldom  equip  the  car  with  additional  accessories. 

The  demand  for  wire  wheels  is  very  strong.  It  is  customary,  espe- 
cially on  more  expensive  cars,  to  equip  with  six  wheels  and  tires. 
Fenders  with  wells  for  carrying  this  extra  equipment  are  preferred, 
as  Chileans  generally  desire  a  trunk  rack  at  the  rear. 

While  any  color  is  acceptable,  light  and  brilliant  shades  are  gen- 
erally preferred.  Because  of  the  great  amount  of  dust  during  the 
summer  season  (throughout  the  year  in  the  north),  it  is  difficult  to 
keep  cars  of  dark  colors  clean.  Flashy  body  trim  is  very  popular; 
body  stripes  are  much  in  demand. 

Except  in  the  north,  where  the  climate  is  warm  throughout  the 
year  and  where  there  is  always  a  great  amount  of  dust,  there  is  little 
preference  as  to  leather  or  fabric  upholstery.  In  the  north  leather 
upholstery  is  generally  preferred. 

Less  than  5  per  cent  of  the  passenger-car  sales,  it  is  estimated,  are 
of  roadster,  coupe,  and  cabriolet  models.  During  the  past  year  or 
two  there  has  been  some  increase  in  demand  for  the  cabriolet  in 
Santiago  and  Valparaiso.  The  5  and  7  passenger  models  are  gen- 
erally favored;  in  the  more  expensive  cars  7-passenger  types  are 
preferred. 

There  are  no  construction  requirements  in  Chile.  In  view  of  the 
condition  of  the  roads,  however,  high  road  clearance  is  a  desirable 
fejiture. 

Sales  of  passenger  cars  for  taxicab  use  have  been  restricted  almost 
entirely  to  light,  low-priced,  5-passenger  touring  cars.  A  few  stand- 
ard American  taxicabs  have  been  sold,  but  they  have  not  met  With 
general  acceptance,  and  no  sales  have  been  made  outside  of  Santiago. 
A  slight  tendency  has  been  noted  recently  in  some  of  the  larger 
cities  toward  the  use  of  cabs  of  a  slightly  more  expensive  class,  and 
there  are,  of  course,  in  those  cities,  a  number  of  so-called  "  luxury  " 
taxical>s,  which,  for  the  most  part,  are  7-passenger  models;  a  large 
proportion  are  closed  cars. 

TRUCK  AND  BUS  MARKET 

As  Chilean  import  statistics  fail  to  classify  truck  imports  by 
capacity  (and  prior  to  1928  did  not  even  show  the  number  of  units 
imported),  the  best  indication  as  to  the  types  in  demand  and  the 
trend  in  the  market  is  the  export  figures  of  trucks  and  busses  from 
the  United  States  to  Chile.  The  following  table  shows  the  number 
of  units  exported  during  the  past  five  years  and  the  percentage 
according  to  capacity  classification. 

United  States  Exports  of  Complete  Trttcks,  Busses,  and  Chassis  to  Chile 


1925 

1926 

1927 

1928 

1929 

Capacity  classification 

Num- 
ber 

Per 
cent 

Num- 
ber 

Per 
cent 

Num- 
ber 

Per 
cent 

Num- 
ber 

Per 
cent 

Num- 
ber 

Per 
cent 

Up  to  1  ton.. 

l.n9 
349 
137 

69.7 

2L8 

8.5 

457 
275 
105 

54.6 
32.8 
1Z6 

526 

273 

56 

6L5 

31.9 

6.6 

416 

732 

61 

34.4 

60.6 

5.0 

1.021 

1.240 

117 

42.9 

1  to  2H  tons 

62.2 

Over2H  tons 

4.9 

Total 

1.605 

loao 

837 

loao 

855 

100.0 

1.209 

loao 

2.378 

IOOlO 

^^ 
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The  figures  are  not  entirely  representative  of  the  truck  demand 
in  Chile,  owing  to  the  fact  that  the  production  figures  of  a  local 
assembly  plant  of  an  American  manufacturer  are  not  included.  The 
inclusion  of  these  figures  would  increase  the  proportion  of  trucks 
in  the  classification  of  1  to  2%  tons  capacity.  From  the  table  it 
will  be  seen  that  there  is  an  unusually  large  percentage  of  the  truck 
sales  of  the  1  to  2^^  ton  models,  but  a  very  large  part  of  this  group 
consists  of  trucks  of  li/^-ton  capacity.  There  has  been  a  .strong 
increase  in  the  sales  of  2  and  2%  ton  trucks  during  the  past  two 
vears,  largely  in  Santiago  and  Valparaiso.  A  moderate  number 
have  been  sold  in  the  northern  part  of  Chile,  but  very  few  south  of 
Santiago,  except  in  two  or  three  of  the  larger  centers.  Sales  of 
heavy  trucks  are  made  largely  in  the  mining  sections,  but  since  1926 
there  has  been  a  steady  decline  in  the  ratio  of  these  sales. 

During  the  next  two  or  three  years  heavy-truck  sales  are  expected 
to  continue  to  account  for  only  about  5  per  cent  of  the  total,  but  as 
progress  is  made  in  Chile's  road  program,  a  gradual  increase  in  sales 
of  that  type  should  result.  Trucks  of  li/g-ton  capacity  will  undoubt- 
edly continue  to  be  largest  in  demand,  as  the  average  Chilean  pur- 
chaser desires  a  truck  of  the  highest  capacity  at  the  lowest  price,  the 
latter  being  the  determining  factor  in  most  cases.  Light  trucks  are 
more  suited  to  the  roads  in  the  country  districts,  particularly  the 
southern.  In  many  cases  bridges  in  the  south  are  of  such  light 
construction  that  the  Government  has  prohibited  the  use  of  trucks 
of  more  than  2-ton  capacity. 

There  are  no  Government  regulations  as  to  construction  or  tires. 
Pneumatic  tires  are  generally  used  on  the  lighter  models,  but  solids 
are  popular  on  heavy  trucks.  Overloading  is  a  very  common  abuse; 
owing  to  the  difficulties  encountered  through  the  breaking  of  rear 
axles,  the  use  of  dual  wheels  in  the  rear  is  gaining  in  popularity  in 
some  sections. 

The  use  of  busses  has  developed  rapidly  during  the  past  two  years 
in  Chile,  and  it  is  estimated  that  there  are  now  1,883  in  operation. 
The  bodies  in  use  follow  the  general  designs  of  standard  types  in 
the  United  States.  Few  municipalities  have  adopted  any  regula- 
tions governing  the  construction  of  bus  bodies.  In  1929,  how'ever, 
Santiago  approved  regulations  for  the  use  of  only  closed  busses  built 
to  specifications  similar  to  those  covering  busses  in  city  use  in  the 
United  States.  None  of  the  busses  circulating  in  the  city  at  that 
time  met  the  specifications,  and  in  order  to  prevent  undue  hardship 
to  the  operators,  the  effective  date  was  advanced  to  1930.  At  the 
present  time  no  new  busses  will  be  registered  which  do  not  comply 
with  the  specifications.  There  is  a  strong  tendency  throughout  Chile 
to  accept  regulations  adopted  in  Santiago  as  more  or  less  standard, 
m  fact  it  is  likely  that  other  cities  will  adopt  similar  provisions  in 
the  near  future.  Valparaiso  already  follows  in  a  general  way  the 
regulations  in  effect  in  Santiago. 

In  Santiago  no  bus  will  be  registered  unless  built  on  a  bus  or 
semibus  chassis.  The  factory  specification  as  to  the  chassis  capacity 
must  be  sufficiently  great  to  exceed  the  weight  of  the  body,  plus  that 
of  the  seated  passengers  authorized,  the  driver,  and  the  collector,  al- 
lowing 70  kilos  (154  pounds)  for  each  passenger  and  employee. 
All  busses  must  be  equipped  with  low-pressure  tires.  Two  sets  of 
detailed  specifications  have  been  issued  by  the  city — one  covering 
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busses  to  accommodate  19  passengers  or  more;  the  other,  busses  ac- 
commodating 29  passengers  or  more.  The  minimum  wheelbase  per- 
mitted is  141  inches  for  busses  carrying  19  passengers  and  183  inches 
for  those  accommodating  29  passengers.  If  the  bus  is  to  accommo- 
date more  than  19  or  more  than  29  passengers,  the  wheel-base  length 
must  be  greater  than  the  minimum  specified  for  each  class  by  70 
centimeters  (27^/2  inches)  to  allow  the  introduction  of  another  row 
of  seats.  The  specifications  are  very  explicit  as  to  the  space  for 
driver's  seat,  passengers'  seats,  platform,  etc.  The  minimum  distance 
between  seats  is  70  centimeters.  There  are  no  regulations  concerning 
the  use  of  governors,  type  of  drive,  turning  radius,  or  steering  equip- 
ment. 

In  Valparaiso  the  present  regulations,  owing  to  the  narrowness 
of  the  streets,  prohibit  the  use  of  busses  accommodating  more  than 
25  passengers.  During  the  past  year  or  more  Valparaiso  has  been 
following  a  street- widening  program;  early  in  1929  it  was  semi- 
officially reported  that  this  regulation  would  not  be  adhered  to  and 
that  busses  of  greater  than  25-passenger  capacity  would  be  registered. 

Practically  all  busses  are  operated  by  individual  owners.  A  few 
companies  operate  as  many  as  a  dozen  units.  Where  an  owner  oper- 
ates a  single  bus,  he  invariably  drives  and,  by  means  of  a  large 
mirror  placed  above  the  windshield,  is  able  to  keep  an  accurate 
check  on  the  number  of  passengers  entering  the  bus.  If  more  than  a 
single  bus  is  operated  by  an  individual  or  company,  inspectors  are 
employed  to  keep  a  constant  check  on  the  number  of  passengers. 

Bus  fares  are  low  in  all  parts  of  Chile,  being  equivalent  generally 
to  21/^  cents  (United  States  currency)  for  the  average  city  run. 
These  low  prices  are  necessary  in  order  to  meet  similar  charges  of 
street  cars. 

Some  truck  dealers  decline  to  handle  bus  business,  since  they  feel 
that  the  credit  risk  is  too  great.  Dealers  handling  the  bulk  of  the 
business  report,  however,  that  although  the  credit  period  must  be 
greater  for  busses  than  for  trucks,  the  regular  monthly  payments 
are,  nevertheless,  generally  promptly  met.  An  operator  does  well 
to  meet  his  payments  and  realize  a  profit,  since  the  original  equip- 
ment, tires,  repair  parts,  and  gasoline  are  all  substantially  higher 
than  in  the  United  States;  the  cost  of  labor  is,  however,  very  much 
lower.  The  owner-operator  never  sets  aside  a  reserve  for  replace- 
ment of  worn-out  equipment ;  generally  he  is  satisfied  to  earn  enough 
to  meet  his  monthly  payments  and  to  support  himself  and  family. 

The  regulations  adopted  in  Santiago  will  have  the  effect  of  elimi- 
nating a  large  number  of  small  individual  operators,  since  more 
expensive  equipment  is  now  required.  Whether  this  will  result  in 
the  formation  of  companies  or  the  concentration  of  bus  operation  in 
the  hands  of  the  street-car  company  is  uncertain,  but  it  seems  likely 
that  one  development  or  the  other  will  result  within  the  next  few 
years.  As  a  result  of  the  regulations  now  in  effect,  it  is  estimated 
that  in  Santiago  alone  there  will  be  a  market  for  at  least  200  to  300 
units  to  replace  busses  to  be  retired. 

The  principal  demand  for  busses  at  the  present  time  is  for  city  use. 
This  demand  may  be  expected  not  only  to  continue  but  to  grow 
steadily  and  gradually.  As  progress  is  made  in  the  construction  of 
roads,  a  more  rapid  development  may  be  expected  in  the  demand  for 
busses  for  interurban  use. 
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No   industry    lias   developed    in   Chile   for    the   manufacture   of 
passenger-car  bodies  except  those  built  in  the  Santiago  assembly 
plant  of  an  American  manufacturer,  and  no  development  in  this  direc- 
^  tion  can  be  expected  for  many  years  to  come. 

Because  of  the  very  high  duty  on  truck  and  bus  bodies,  the  impor- 
tation of  either  type  is  impractical.  Santiago  is  the  only  city  where 
the  body-building  indastrv  has  been  developed  to  any  appreciable 
extent;  even  there  the  production  of  any  one  company  is  small'.  Out- 
side of  Santiago  the  great  majority  of  truck  and  bus  body  building 
is  done  by  companies  formerly  engaged  in  building  carts  and  wagons 
or  in  small  carpenter  shops.  In  a  few  instances  the  larger  dealers  in 
such  cities  as  Valparaiso  undertake  to  build  bodies,  and  in  several  of 
the  larger  centers  one  or  two  of  the  principal  cart  builders  confine 
th^r  activities  largely  to  the  building  of  truck  and  bus  bodies. 

There  is  a  great  variation  in  the  quality  of  bodies  turned  out,  but 
in  Santiago  some  excellent  work  is  done.  The  average  truck 
purchaser  is  generally  an  individual  of  limited  means,  desiring  a 
strong  but  low-priced  body. 

The  greatest  demand  is  for  the  simple  platform  or  stake  body. 
There  is  a  small  demand  in  Santiago  and  Valparaiso  for  the  inclosed 
or  semiinclosed  delivery-type  truck  body,  but  outside  those  two  cities 
practicallv  no  demand  whatever  exii^ts.    A  body  with  general  accept- 
^K*."^  ?'^^®  ^^r  'mauling  construction  materials,  agricultural  products,  etc., 

IS  so  built  that  not  only  the  tailboard  but  both  sides  can  be  let  down, 
thus  facilitating  the  loading  and  unloading  of  the  vehicle.  It  was 
reported  in  1930  that  the  demand  was  about  equally  divided  between 
that  type  and  the  type  which  permitted  the  dropping  of  merelv  the 
tailboard. 

Truck  bodies  in  Santiago  and  Valparaiso  range  in  price  from  $200 
to  $300.  In  northern  Chile  the  average  is  approximately  the  same 
or  slightly  higher,  but  in  the  south  prices  decline  in  the  centers 
approaching  the  lumbering  districts.  The  prices  for  the  cheapest 
types  of  truck  body  in  any  of  the  centers  south  of  Santiago  average 
25  to  50  per  cent  below  prices  for  similar  types  in  Santiago.  In 
many  cases  the  workmanship  is  much  inferior  to  that  in  Santiago, 
but  a  strong  body  suitable  to  the  needs  of  the  user  is  built,  and  the 

4  price  is  a  primary  factor. 

There  is  a  wide  variation  in  the  cost  of  bus  bodies,  even  those 
haying  equal  seating  capacities.  Standard  bodies  for  19  passenjrers, 
built  according  to  the  specifications  of  the  city  of  Santiago,  range  in 
price  from  $700  to  $1,000  or  slightly  over.  Those  seating  29  passen- 
gers average  around  $1,500. 

The  lumber  used  in  body  building,  with  the  exception  of  veneers, 
IS  all  secured  locally,  and  a  few  of  the  simpler  metal  parts  are  also 
of  local  manufacture.  Upholstery  materials  and  the  more  highly 
finished  types  of  body  hardware  are  imported.  In  many  items'' the 
prices  of  European  products  are  so  much  below  the  American  that  it 
is  impossible  to  compete.  The  quality  is  generally  inferior  to  that 
of  the  American  product,  but  price  is  the  determining  factor. 

%              Not  more  than  two  or  three  of  the  largest  firms,  when  working  at 
full  capacity,  have  a  production  exceeding  30  bodies  a  month^  in 
11977—30 3 
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the  majority  of  cases  the  production  is  much  lower.  The  production 
of  any  one  firm  naturally  depends  upon  the  volume  of  orders  and  the 
type  of  body  in  production.  It  is  doubtful,  however,  if  the  average 
production  of  body  builders,  even  in  Santiago,  runs  over  10  or  15 
units  per  month. 


MOTOR-CYCLE  MARKET 


Chilean  import  statistics  show  only  the  value  of  motor  cycles 
ontering  the  country.  As  will  be  seen  from  the  accompanying  table, 
the  demand  for  motor  cycles  more  than  doubled  in  1928,  and  it  is 
believed  that  the  1929  figures  will  show  a  further  marked  gain. 


Imports  of 

Motor  Cycles  into  Chile 
[In  pesos] 

Country  of  origin 

10251 

1926* 

1927* 

1928* 

T)A!friiiTn 

2,200 

9,905 

4,683 

19, 177 

11,760 

4. 250 

VrftTifift                                             ..-.....•.-.•....•.••-.•••••••-- 

210 

1,507 

100 

4,820 

2,270 

23,641 

49,800 

3,296 

37,406 

2,937 

Qreftt  Britain                      «  .......•«••••......«.••••«••-•-••--• 

28,760 

Italv                                         - - 

6,940 

United  States 

6,074 

27,647 

139, 737 

Total 

7,891 

121,235 

75,372 

182,624 

»  The  official  valuation  was  1  peso  equals  $0,365. 
» The  official  valuation  was  1  peso  equals  $0.1217. 

The  market  for  motor  cycles  in  Chile  is  still  small ;  the  maximum 
annual  demand  probably  does  not  exceed  150  or  200  units.  More 
than  50  per  cent  of  the  total  demand  is  divided  between  Santiago 
and  Valparaiso,  Santiago  being  the  more  important. 

Approximately  20  per  cent  of  the  motor  cycles  have  side  cars. 
Side  cars  for  passengers  are  invariably  imported  complete;  in  the 
latter  part  of  1929  the  commercial  car  began  to  be  introduced, 
the  principal  effort  in  this  direction  being  made  by  German  manu- 
facturers. The  German  practice  of  having  the  package  car  m 
tandem  with  the  driver  appears  to  have  met  with  greater  acceptance 
than  having  it  in  the  form  of  a  side  car,  though  a  few  American 
machines  have  been  sold  with  commercial  side  cars. 

A  very  few  motor  cycles  have  been  sold  to  the  police  and  military 
departments,  but  the  largest  sale  has  been  for  sport  use. 

Road  conditions  have  played  an  important  part  in  the  restriction 
of  motor-cycle  sales  in  the  less  thickly  populated  sections  of  the 
country.  In  view  of  the  progress  which  is  now  being  made  and 
which  should  result  in  the  opening  up  of  additional  sales  possibilities, 
American  manufacturers  should  attempt  to  secure  through  their 
distributors  suitable  representation  in  all  the  principal  sale  centers. 
It  is  believed  that  1930  will  show  a  substantial  increase  in  sales 
over  1929,  and  that  trend  should  continue  in  succeeding  years  if 
proper  representation  is  obtained  throughout  the  country. 

Including  the  European  makes  on  the  market,  the  demand  for 
motor  xiycles  is  about  evenly  divided  between  machines  of  one  and 
(wo  cylinders.  In  American  machines,  the  2-cylinder  type  is 
preferred. 
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The  manufacture  of  accessories,  replacement  parts,  and  garage 
equipment  has  had  practically  no  development  in  Chile  up  to  the 
present  time.  There  is  a  small  production  of  a  few  items,  such  as 
spring  leaves,  but  in  no  case  is  it  sufficient  to  offer  serious  competi- 
tion to  the  imported  product.  Although  Chile  is  making  steady 
progress  in  its  industrial  development,  it  will  probably  be  a  number 
of  years  before  local  manufacturers  reach  the  point  where  they  are 
able  to  supply  a  large  part  of  the  demand  for  even  the  simplest 
types  of  articles.  Likewise,  European  competition  is  unimportant 
except  for  a  very  few  items.  A  large  percentage  of  the  cars  and 
trucKs  in  circulation  in  the  country  are  of  American  manufacture, 
and  that  percentage  will,  in  all  probability,  continue  to  increase. 
Inasmuch  as  the  demand  for  most  American  replacement  lines  is  in 
'direct  relation  to  the  ratio  of  sales  of  American  cars,  the  American 
manufacturer  may  be  expected  at  least  to  maintain  his  present 
position. 

Where  European  or  domestic  competition  exists,  it  will  be  men- 
tioned under  the  individual  items  discussed  in  the  following  sections : 

ACCESSORIES 

Ash  receivera. — Only  a  very  small  demand  is  evident  for  ash  receivers  in 
any  part  of  Cliile;  such  as  exists  is  confined  almost  exclusively  to  Santiago 
and  Valparaiso. 

Baggage  catTters. — Baggage  carriers  are  very  much  in  demand;  particularly 
for  the  better  class  of  cars,  but  there  is  also  a  growing  demand  for  use  on 
many  of  the  lower-price  cars.  Those  carriers  preferred  are  for  use  at  the 
rear  of  the  car.  Likewise,  there  is  a  moderately  good  demand  for  rear  trunks. 
There  has  been  very  little  demand,  however,  for  trunks  used  on  the  running 
board. 

Chains  for  tires. — In  northern  Chile,  where  it  rarely  rains,  there  is  no  sale 
whatever  for  tire  chains.  The  demand  is  moderately  good  in  central  Chile  and 
very  good  in  the  southern  section. 

Cigar  lighters. — A  very  small  demand  exists  for  cigar  lighters;  it  is  largely 
confined  to  replacements. 

Heaters. — Heaters  have  no  sale  whatever.  From  Santiago  north  the  weather 
Is  not  sufliciently  cold,  even  in  the  winter,  to  require  this  equipment.  While 
<old  weather  is  encountered  in  southern  Chile,  the  roads  are  in  such  condi- 
tion during  the  winter,  the  rainy  season,  that  the  use  of  an  automobile  is 
impossible. 

Horns. — The  largest  demand  for  horns  in  Chile  is  for  the  electric  type.  Ap- 
proximately 90  per  cent  of  horns  sold  are  of  American  manufacture.  The 
Robert  Bosch  (German)  is  the  principal  European  competitor.  Bulb  horns 
Ktill  sell  well  in  the  country  districts;  the  demand  is  supplied  almost  entirely  by 
European  manufacturers,  notably  French,  German  bulb  horns  have  a  good  sale 
as  replacements. 

Jacks. — Jacks  sell  well  in  practically  all  parts  of  the  country. 

Lamps. — The  demand  for  head  and  tail  lamps  is  confined  almost  entirely 
to  replacements,  supplied  principally  by  the  individual  car  dealers.  There  is 
a  fair  .«<ale  of  spot  lights  throughout  Chile.  Stop  lights  have  a  moderately 
ijood  sale  in  Santiago  and  Valparaiso,  but  elsewhere  practically  no  demand 
has  yet  developed.    The  lettering  on  stop  lights  for  Chile  should  read  "  Pare." 

Locks. — A  moderately  good  demand  exists  in  most  parts  of  Chile  for  locks  of 
various  types  to  be  used  on  tires  and  extra  wheels.  There  is  practically  no 
pale  for  special  car  locks,  since  the  locking  devices  supplied  by  the  car  manu- 
facturers are  considered  adequate.  Locks  for  radiator  caps  and  speed  indi- 
cators have  a  good  sale. 

Bumpers. — Bumpers  are  one  of  the  few  automotive  accessories  manufac- 
tured locally;  local  products  supply  the  majority  of  the  demand.  Some  Ameri- 
<an  products  are  sold,  and  there  is  practically  no  competition  from  European 
•luinufacturers. 
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Shock  ahsorhers. — In  the  past  there  has  been  a  veo'  large  demand  for  shock 
absorbers,  particularly  of  the  hydraulic  type.  Although  American  manu- 
facturers commonly  supply  them  as  standard  equipment,  the  demand  still 
continues  good. 

Mirrorx. — The  demand  for  rear-view  mirrors  is  fa'r.  American  products 
dominate  the  market,  but  there  is  a  moderate  amount  of  European  comi)etition. 

Radiator  shutter.^. — There  is  no  demand  whatever  in  Chile  for  radiator 
shutters. 

Ornaments. — There  is  a  fair  market  for  ornaments  of  various  kinds,  but 
the  sale  of  any  one  product  is  small.  A  number  of  cheap  European  ornaments 
have  been  sold,  and  a  few  locally-made  novelties  have  been  offered  at  various 
times. 

Ta.rimefcrs. — French  companies  practically  control  the  market  for  taximeters. 
The  municipal  governments  of  Santiago  and  Valparaiso,  where  the  principal 
demands  exist,  have  granted  conces.«jions  to  French  manufacturers  giving  them 
practically  a  monopoly  of  the  market. 

Tire  pumps. — An  excellent  demand  exists  in  all  parts  of  the  country  for 
hand-tire  pumps.    A  few   low-priced   European   products  are  on   the  market,, 
but  the  competition  is  not  C(msidered  serious. 

Tire  covers. — An  increase  in  sales  of  tire  covers  was  notefl  in  the  closing- 
months  of  1929  and  the  early  part  of  1930.  Approximately  50  per  cent  of  the 
sales  are  of  imported  products;  the  rest  are  made  locally  from  imported 
materials. 

Windshield  visors.— There  is  a  very  small  sale  of  windshlehl  visors  which 
are  seldom  purchased  when  not  provided  as  standard  equipment. 

Windshield  icinfjs. — Windshield  wings  have  had  a  very  large  sale  in  prac- 
tically all  parts  of  the  ccuntry,  but  with  the  very  rapicl  increase  In  sales  of 
closed  cars,  this  demand  is  expected  to  decrease. 

Windshield  cleaners.— Ah  there  is  no  rain  in  northern  Chile,  there  is  no 
demand  whatever  for  windshield  cleaners  there.  A  moderate  demand  exists 
in  central  and  southern  Chile. 

Air  cleaners  and  oil  purifiers. — The  sale  of  oil  purifiers  and  air  cleaners 
Is  confined  almost  exclusively  to  replacements;  sales  for  the  former  are  fair^ 
for  the  latter  very  small.     Most  sales  are  made  by  the  car  dealers. 

Clocks. — Clocks  have  a  small  sale,  largely  jis  replacements. 

Tire-presure  ff a Uf/es.— There  is  a  good  sale  for  tire-pressure  gauges  in 
practically  all  parts  of  the  country. 

The  fact  that  American  automobile  manufacturers  are  annually 
adding  accessories  as  standard  equipment  is  having  a  direct  effect 
on  their  sale.  It  is  generally  felt  that  in  most  lines  the  demand  will 
be  merely  for  replacements.  Until  that  point  is  reached,  sales  are 
expected  to  decline  annually  until  they  reach  a  nearly  constant 
point.  As  the  number  of  cars  in  circulation  increases,  the  demand 
for  replacements  will  naturally  show  a  small  gain. 

In  supi)lying  such  equipment  as  speedometers  and  gasoline  gages^ 
the  metric  system  of  measurement  should  be  used.  There  is  no 
particular  objection  to  gasoline  gages  Avhich  indicate  merely  that 
the  tank  is  one-fourth,  one-half,  or  three-fourths  full,  but  'if  the 
liquid  content  is  to  be  shown  on  the  gage,  it  should  be  in  liters,  the 
measure  used  in  selling  gasoline. 

PARTS   FOR  REPL.VCEMENTS 

TVitli  the  constantly  increasing  number  of  passenger  cars  and 
trucl's  in  Chile,  there  has  been  a  correspond inir  increase  in  the  sale 
of  replacement  parts.  The  increase  for  practicallv  all  lines  during 
1928  and  1929  was  very  great,  and  a  further  gaiii  in  sales  was  ex^ 
pected  during  1980. 

The  market  conditions  for  the  more  important  replacement  parts 
are  indicated  below;  unless  it  is  specifically  stated,  European  manu- 
facturers supply  only  the  parts  needed  for  European  cars. 
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Bearings. — There  is  a  good  demand  for  ball,  roller,  and  bronze  bearings 
throughout  Chile.  There  is  strong  European  competition  in  ball  bearings, 
principally  from  Swedish  and  German  manufacturers.  S.  K.  F.  supplies  prac- 
tically 25  per  cent  and  German  products  about  15  per  cent.  Sales  of  roller 
and  bronze  bearings,  however,  are  almost  entirely  of  American  products. 

Belts,  fan  and  pump. — Belts  for  fans  and  pumps  have  a  good  demand,  par- 
ticularly in  central  and  southern  Chile. 

Bushings. — Bushings  have  a  fair  demand  in  most  parts  of  the  country. 

Valves. — The  sale  of  valves  for  motors  is  good  in  practically  all  parts  of 
the  country.    The  demand  is  supplied  almost  entirely  by  the  car  dealers. 

Pistons. — Pistons,  piston  rings,  and  piston  pins  have  an  excellent  sale  in  all 
parts  of  Chile. 

Carburetors. — ^The  sale  of  carburetors  is  confined  exclusively  to  replace- 
ments, and  the  demand  is  small ;  those  purchased  are  secured  from  the  car 
dealers. 

Chains,  drive. — There  is  a  very  small  market  for  drive  chains,  since  wiien 
a  break  occurs  they  are  generally  repaired. 

Fans. — There  is  a  small  demand  for  fans  for  replacement  purposes. 

RadiatoiU  and  parts. — There  is  a  small  market  for  radiators  and  radiator 
parts  throughout  the  country.  Owners  of  low-priced  cars  frequently  purchase 
new  radiators  if  any  serious  damage  occurs,  the  cost  of  repairs  being  high. 
Radiators  in  the  more  exi)ensive  cars,  however,  are  generally  repaired. 

Shims. — There  is  a  moderately  good  market  for  shims  in  the  more  important 
distributing  centers  of  Chile.  Complete  shims  are  usually  imported,  though  in 
some  instances  they  are  cut  out  from  imported  material. 

Gaskets. — ^There  is  a  good  sale  for  gaskets  in  practically  all  parts  of  the 
country. 

Ignition  cable. — Ignition  cable  has  a  fair  sale  in  central  and  southern  Chile, 
and  there  is  a  very  small  amount  of  European  competition. 

Tim'ng  gears. — ^A  small  demand  exists  for  timing  gears,  supplied  entirely  by 
car  dealers. 

Spark  plugs. — A  moderately  good  demand  exists  for  spark  plugs. 

Starting  ami  ignition  equipment. — The  demand  for  starting  and  ignition 
€»quipment  is  supplied  by  car  dealers. 

CHASSIS   PARTS 

Axle  shafts. — Only  a  small  demand  exists  for  axle  shafts  for  passenger  cars, 
but,  owing  to  the  general  practice  of  seriously  overloading  trucks  and  to  the 
poor  roads  in  many  parts  of  the  country,  the  sale  of  axle  shafts  for  trucks  is 
fairly  good. 

Brake  assemblies. — There  is  practically  no  demand  for  brake  assemblies. 

Cluteh  facing. — Numenus  steep  grades  are  encounteretl  in  all  parts  of  Chile; 
as  a  result  the  demand  for  clutch  facing  is  excellent. 

Brake  linings. — As  is  the  case  with  clutch  facings,  brake  linings  have  an 
excellent  sale.  The  sti^p  grades  and  the  tendency  of  drivers  in  Chile  toward 
fast  driving  and  the  sudden  application  of  brakes  result  in  frequent  burning 
out  of  this  material. 

Springs  and  leaves. — A  good  demand  exists  in  most  parts  of  the  country  for 
springs  and  leaves.  Approximately  80  per  cent  of  the  demand  is  supplied  by 
American  manufacturers,  the  rest  locally. 

Wheels  and  parts. — Reckless  driving  over  rough  roads  results  in  frequent 
breakage  of  wheels,  so  that  the  sale  of  both  wheels  and  parts  is  moderately 
good. 

Rims. — A  good  demand  exists  for  rims  for  use  on  low-priced  cars  but  very 
little  for  use  on  higher-priced  cars. 

Differential  assemblies. — ^There  is  a  moderately  good  sale  of  differential 
assemblies  for  trucks  because  of  serious  overloading.  The  demand  for  pas- 
senger cars,  however,  is  small. 

Transmission  gears. — A  small  demand  exists  for  transmission  gears. 

Universal  joint^. — Universal  joints  have  a  small  sale. 
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Such  items  as  fenders,  frames,  hoods,  steering  apparatus,  and  drive 
shafts  are  generally  imported  by  representatives  of  the  various  auto- 
mobiles, who  carry  stocks  for  themselves  and  for  dealers  appointed 
bv  them. 

BODY  PABTS 

Bodif  hardware. — A  large  part  of  the  body  hardware  used  in  locally  built 
truck  and  bus  bodies  is  of  local  manufacture.  Of  the  imported  product  the 
demand  is  about  equally  divided  between  European  and  American  supplies. 

G/a^«.— Practically  all  window  and  windshield  glass  sold  in  Chile  is  im- 
ported from  Europe.  American  manufacturers  have  been  unable  to  compete 
in  price  with  the  European  producers. 

Tops  and  bows. — Owing  to  the  very  rapid  increase  in  sales  of  closed  cars, 
the  sale  of  tops  and  bows  is  steadily  declining.  Those  sold  are  imported  from 
the  United  States. 

Top  material. — A  good  demand  exists  for  material  for  renewing  tops  but  is 
expected  to  decline  as  the  number  of  open  cars  decreases.  At  present,  the 
United  States  supplies  approximately  70  per  cent  of  the  demand.  Great 
Britain  is  the  principal  competitor.    A  very  small  amount  is  produced  locally. 

Seat  covers. — There  is  no  demand  whatever  for  made-up  covers,  but  there 
is  a  fair  market  for  material  for  covers  to  be  made  up  locally.  Most  of  that 
used  is  of  Spanish  manufacture. 

SERVICE   APPLIANCES 

The  market  for  service  appliances  of  various  types  has  been  late  in 
developing  in  Chile;  it  was  not  until  the  latter  part  of  1929  that  any 
substantial  market  appeared.  With  the  rapid  increase  in  the  number 
of  cars  and  trucks  registered  in  various  parts  of  the  country,  a  steady 
increase  may  be  expected  in  the  sales  of  these  products.  The  demand 
at  present  is  confined  largely  to  Santiago  and  Valparaiso,  but  they 
are  also  beginning  to  enter  Antofagasta,  Concepcion,  Temuco,  Talca, 
Valdivia,  and  other  important  centers. 

Air  and  water  toioers. — A  few  sales  of  air  and  water  towers  have  been  made, 
practically  all  in  Santiago  and  Valparaiso. 

Air  compressors. — A  fair  demand  has  developed  for  air  compressors  in  the 
larger  centers  of  the  country.  It  is  expected  that  the  demand  in  1930  will 
increase  substantially  over  the  previous  year. 

Brake-rcUmng  machinery.— There  is  a  fair  and  growing  demand  for  brake- 
relining  machinery  throughout  the  country. 

Battery  charging  and  accessory  equipment. — Many  of  the  larger  garages  and 
repair  shops  are  installing  battery  charging  and  testing  equipment  for  which 
there  is  a  growing  demand. 

Car-washing  equipment.— A  few  sales  of  car-washing  equipment  have  been 
made  in  three  or  four  larger  centers;  there  is  a  growing  interest  in  this 
product. 

Engine  stan<1s.—The  demand  for  engine  stands  began  early  in  1930;  it 
is  expected  to  expand  steadily  in  the  future. 

Hoists  and  cranes. — A  few  sales  of  hoists  and  cranes  have  been  made,  almost 
entirely  in  Santiago  and  Valparaiso. 

Oarage  creepers. — There  is  no  demand  whatever  for  garage  creepers. 

Paint-spraying  equipment.— The  market  for  paint-spraving  equipment  is 
small,  but  it  is  growing  in  interest.  Probably  not  over  30  or  35  units  have 
been  sold  in  Santiago  and  possibly  4  or  5  in  Valparaiso.  Only  isolated  sales 
have  been  made  in  other  parts  of  the  country. 

Automatic  electric  tools. — A  small  but  growing  market  exists  for  various 
types  of  automatic  electric  tools.  German  competition  is  important  because 
of  price. 

Garage  jacks. — ^A  small  but  growing  demand  exists  for  the  larger  types  of 
garage  jacks. 

Garage  presses. — There  is  a  fair  sale  for  garage  presses  in  the  more  impor- 
tant distributing  centers. 
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Automotive  reamers.— The  sale  of  reamers  is  good  in  practically  all  parts 
of  the  country.  While  there  is  some  French  competition  because  of  price,  the 
American  product,  because  of  its  superior  quality,  dominates  the  market. 

Automotive  wrenches.— Wrenches  of  various  types  have  an  excellent  sale 
throughout  the  country;  the  principal  competition  to  the  American  product 
conies  from  low-priced  German  tools. 

Cylinder-rccanditioninff  machinery.— A  fair  demand  exists  for  cylinder-recon- 
ditioning equipment  in  the  larger  centers. 

Towiug  and  wrecking  equipment.— There  is  very  little  sale  for  towing  and 
wrecking  equipment;  probably  not  over  four  or  Ave  units  have  been  sold  in 

the  entire  country.  .  .     4.  n  ^ 

Service  runways.— A  few  of  the  larger  garages  and  service  stations  installed 
service  runways  early  in  1930;  it  is  expected  that  there  will  be  a  slow  but 
steady  increase  in  sales.  ,      .  ^^.,     ^ 

Tire-service  equipment.— There  is  a  good  demand  throughout  Chile  for  tire- 
repairing  equipment  .     ,   ,.* 

Hydraulic  and  mechanical  Ij/*«.— Hydraulic  and  mechanical  lift  equipment 
is  just  beginning  to  enter  the  market,  but  it  is  believed  there  will  be  a  steady 
Increase  in  sales  in  the  larger  centers. 

SERVICE-STATION  FACILITIES 

In  practically  all  parts  of  Chile  the  better  service  stations  are 
operated  by  car  dealers.  In  the  larger  centers  small  independent 
service  stations  are  to  be  found,  but  they  are  not  generally  so  well 
equipped  as  the  service  stations  of  dealers;  the  facilities  usually 
leave  much  to  be  desired.  Costs  of  labor  in  all  parts  of  the  country 
are  very  much  below  those  of  the  United  States,  but  workmanship 
is  generally  much  inferior.  The  low  cost  of  labor  and  the  com- 
paratively small  number  of  cars  in  any  one  center  have  been  the 
principal  factors  in  delaying  the  introduction  of  modern  mechanical 
appliances.  The  number  of  vehicles  in  circulation  has  increased 
very  rapidly  in  the  past  two  years,  and  with  gradually  increasing 
labor  costs  it  is  to  be  expected  that  there  will  be  a  moderately  rapid 
growth  in  sale  of  the  simpler  types  of  automatic  equipment. 

FOREIGN  COMPETITION 

PASSENGER  CARS 

European  passenger-car  sales  have  played  a  much  more  important 
part  in  the  Chilean  market  during  recent  years  than  in  most  of  the 
other  South  American  countries.  Detailed  figures  are  not  available 
as  to  the  total  number  of  cars  imported  from  any  one  country,  since 
the  Chilean  Government  does  not  indicate  imports  by  units.  The 
following  table,  based  on  value,  shows  the  relative  position  of  the 
various  countries  as  suppliers  of  passenger  cars  to  Chile  from  1923 
to  1928 : 

Origin  of  Passengeb-Car  Imports  into  Chile 
[In  per  cent  of  total  value] 


Country  of  origin 


Belgium 

France 

Germany 

Great  Britain.. 

Italy 

United  States.. 
Other  countries 


1923 

1924 

1925 

1926 

1927 

23.67 

0.70 

0.24 

0.61 

3.37 

3.21 

2.52 

5.  64 

8.10 

3.37 

5.18 

5.28 

5.00 

.91 

1.09 

1.77 

2.60 

1.74 

.98 

.91 

1.84 

10.42 

9.64 

8.70 

4.62 

63.95 

78.33 

77.49 

79.83 

86. 25 

.38 

.15 

.25 

.87 

,39 

1928 


1.03 

1.07 

.53 

.73 

1.42 

94.87 

.35 
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During  and  immediately  following  the  World  War  the  United 
states  supphed  practically  the  entire  demand  for  passenger  cars, 
but  m  1921  and  1922,  two  years  of  serious  business  depression,  im- 
ports  from  Europe  considerably  exceeded  those  from  the  United 
fetates  In  1922  the  value  of  imports  from  the  United  States  reached 
their  low  point,  representing  only  slightly  over  36  per  cent  of  the 
total;  the  value  of  imports  from  France  slightly  exceeded  this  fitr. 
•"'^Ii  ^h/'^^^^  ^^  imports  from  the  United  States  jumped  sharpFy 
m  the  following  year  and  since  that  time  has  gained  consistently 
until,  in  1928,  practically  95  per  cent  of  the  value  of  passencrer-car 
imports  was  supplied  by  the  United  States. 

Since  1924  the  ratio  of  imports  from  most  European  countries  has 
shown  a  steady  decline.  Although  the  imports  from  Italy  have 
shown  a  rapid  decline,  Fiat  undoubtedly  offers  the  greatest  compe- 
tition of  any  one  of  the  European  makes.  The  French  Renault  and 
Citroen  are  the  next  most  important  competitors.  No  European 
car  however,  offers  serious  competition  to  the  American  product; 
m  tact,  it  is  generally  believed  that  European  manufacturers  are 
steadily  finding  it  more  difficult  to  compete.  Furthermore,  such 
comi^etition  as  exists  is  largely  confined  to  Santiago  and  Valparaiso. 


TRUCKS 


A  very  irregular  trend  appears  in  the  proportion  of  trucks  sup- 
plied by  various  countries.  The  following  table  shows  the  partici- 
pation of  each  in  the  value  of  the  total  imports : 


Obioin  of  Truck  Imports  into  Chile 

lln  per  cent  of  total  value] 


Country  of  origin 

1923 

1924 
16.42 

"iii" 

.74 

1.79 

2.23 

76.28 

1925 

1026 

1.62 
10.06 

2.62 
29.45 

3.14 

1.44 
.50.39 

1.2S 

1027 

1928 

Belgium 

France 

Germany 

..- 

16.84 

33.70 

1.18 

.88 

i.'48' 
3.04 

93. 08' 

1 

3.71 

3.12 

47.73 

.39 

'45.' w" 

0.16 
.97 

Great  Britain 

1.15 

Italy. 

.47 

Switzerland 

United  States... 
0th«r  countries.. 

.?2 

.85 

96.05 



.03 

It  is  interesting  to  note  that  in  1928,  a  year  of  unusuallv  heavy 
imports  of  trucks,  the  United  States  secured  96  per  cent  of  the  busi- 
ness; It  IS  believed  the  percentage  also  holds  good  for  1929.  In  spite 
?noi  x^"^^^  ^'^^^^  ^^  imports  from  the  United  States  during  1926  and 
1927,  Ji^uropean  trucks  do  not  appear  to  have  made  as  much  progress 
as  IS  indicated  by  the  figures,  owing  largely  to  the  fact  that  inasmuch 
as  many  European  trucks  imported  in  the  past  have  been  heavy 
niodels  of  high  unit  value,  the  total  number  imported  has  undoubt- 

J  .non  ^^^^  indicated  by  the  value.     Certainly  during  1928 

and  1929  very  few  were  sold,  and  dealers  generally  consider  that 
l^^uropean  competition  is  negligible. 

A  great  variety  of  makes  of  European  trucks  have  been  sold  but 
no  one  has  seriously  cut  into  the  sales  of  American  trucks.  The  Fiat 
and  Kenault  have  probably  had  the  largest  sales  of  any  individual 
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makes  during  the  past  two  years.  As  the  present  demand  in  Chile 
is  for  lighter  types  of  trucks  of  low  price,  there  is  little  likelihood  of 
any  serious  competition  from  European  manufacturers  in  the 
immediate  future. 


motor  cycles  and  accessory  lines 

European  competition  is  much  more  apparent  in  motor  cycles  than 
in  passenger  cars  or  trucks.  Since  early  in  1928  about  30  per  cent 
of  the  motor-cycle  demand  has  been  supplied  by  European  manu- 
facturers. Prior  to  1928  the  ratio  varied  greatly  from  year  to  year, 
and  European  competition  was  much  more  important  than  now. 
Apparently  very  few  European  machines  have  had  continued  favor. 
A  number  of  lines  have  been  imported  on  a  more  or  less  trial  basis 
and  dropped  after  considerable  difficulty  arose  in  disposing  of  the 
initial  orders.  The  D.  K.  W.  (German),  Raleigh  (Britisli),  and 
the  Peugot  (French)  are  undoubtedly  the  strongest  European  com- 
petitors at  present.  The  BMW  (German)  and  the  Triumph 
(British)  have  also  had  some  success. 

The  principal  competition  in  motor  cycles  with  commercial  side 
cars  comes  from  D.  K.  W. 

CUSTOMS   DUTIES   AND    TAXATION 

Duties  on  automotive  products  are  assessed  on  the  gross  weight. 
The  par  value  of  exchange  as  fixed  by  the  Government  is  1  peso  to 
$0.1217.  Although  the  exchange  rate  is  regulated  by  the  Govern- 
ment, the  currency  is  backed  by  an  extremely  high  gold  reserve,  and 
there  is  no  reason  for  any  marked  fluctuation  in  the  rate  of  con- 
version. 

Under  the  law  of  February  22,  1928,  the  tariff  schedule  on  auto- 
motive products  was  entirely  changed  and,  for  the  most  part,  re- 
duced. On  January  30,  1930,  Congress  passed  a  law  increasing  the 
duties  by  10  per  cent  of  those  then  in  effect.  The  duties  now  in  effect 
are  as  follows : 

Passenger  cars :  J^^  ^^ 

Weighing  up  to  1,500  kilos _    _  _  o  88 

From  1,501  to  2,000  kilos I"~  1*045 

From  2,001  to  2,250  kilos _ l'.!!  1*21 

From  2.251  to  2,500  kilos _        _  _        _     _  ~_      1*  43 

From  2,501  to  3,000  kilos _     _  II  1'  07 

From  3,001  to  3,500  kilos I""  o'  ^1 

Over  3,501   kilos IIII__  ~I~~I_II  2*  75 

Automobile  chassis II~I_  _      n 

Automobile  bodies _• IHI"  _""  _~~I~I_  6  60 

Motor  cycles II_II_II_I~_~  I__  1  50 

Automotive  parts,  not  otherwise  specifiedIII___IIIII_III___  1*  32 

Passenger  cars  shipped  in  a  knocked-down  condition,  if  not 
painted,  soldered,  welded,  upholstered,  or  varnished,  are  subject  to  a 
reduction  of  30  per  cent  of  the  duties  specified,  and  the  reduction 
granted  m  such  cases  is  to  be  not  less  than  300  pesos. 

There  is  a  customs  surtax  of  10  centavos  per  100  kilos  or  fraction 
on  the  gross  weight  of  all  imports  and  exports. 

As  the  duties  are  assessed  on  the  gross  weight,  the  packing  of 
automotive  products  should  be  as  light  as  consistent  with  security  of 
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the  cases,  for  in  ports  other  than  Valparaiso  the  cargo  is  discharged 
to  lighters  and  cases  frequently  receive  rough  treatment.  Great  care 
should  be  used  in  making  up  consular  documents;  errors  are  likely 
to  delay  the  clearance  of  a  shipment  and  may  result  in  fines  or  even 
confiscation. 

Firms  interested  in  securing  more  detailed  information  as  to  the 
duties  applying  to  accessories,  replacement  parts,  and  garage  equip- 
ment, or  detailed  data  as  to  the  consular  invoice  fees  and  regulations, 
are  invited  to  write  the  Division  of  Foreign  Tariffs  of  the  Bureau 
of  Foreign  and  Domestic  Commerce. 


TAXES 


The  highway  law  of  1929  imposed  a  sales  tax  of  one-half  of  1 
per  cent  of  the  retail  sales  price  on  motor  vehicles;  it  applied  only 
to  the  original  sale  of  new  units.  This  tax,  together  with  a  sales 
tax  and  a  special  import  duty  on  gasoline  for  road  and  bridge 
funds,  was  removed  by  a  law  passed  early  in  March,  1930.  To 
compensate  for  the  resulting  loss  of  revenue,  the  basic  import  duty 
on  gasoline  was  increased  by  12  centavos  a  kilo,  roughly  4^/2  cents 
a  gallon.  There  are  now,  therefore,  no  direct  sales  taxes  of  a 
national  character  on  automotive  products. 

There  are,  however,  municipal  taxes  covering  the  registration 
of  motor  vehicles,  varying  considerably  in  amount  and  slightly  in 
method  of  assessment.  The  taxes  in  effect  in  Santiago,  the  highest 
m  the  country,  are  listed  in  the  following  table  : 

Motor  Vehicsle  Taxes  iw  SAimAoo 


Type 


Passenger  cars: 
Taxicabs — 

Without  meters 

With  meter,  valued  up  to  lO.OOo'pesos.""""" 

With  meter,  valued  from  10,001  to  15,000  pesos 

Private  cars—  .— >~ 

Valued  up  to  10,000  pesos 

Valued  from  10,001  to  15,000  pesos 

Valued  over  15,000  pesos 

Busses:  

Valued  up  to  12,000  pesos 

Valued  over  12,000  pesos 

Trucks:  

Capacity  up  to  Ui  tons 

Capacity  1 H  to  3  tons 

Capacity  3  to  6  tons "', 

Capacity  over  6  tons '..'."' 

Motorcycles: 

Without  side  car 

Withsidecar 


United 
States 
currency 
equiva- 
lent 


$36.00 
6.00 
7.20 

14.40 
24.00 
36.00 

12.00 
18.00 

12.00 
24.00 
36.00 
60.00 

6.00 
8.40 


ADVERTISING 


Newspapers  are  generally  considered  the  best  medium  for  adver- 
tising automotive  products  in  Chile.  The  Santiago  papers.  El  Mer- 
curio  and  La  Nacion,  have  a  circulation  throughout  the  country. 
There  are,  however,  local  newspapers  in  all  principal  centers  which 
are  more  effective  in  reaching  the  local  buying  public.  In  addition 
to  the  newspapers,  there  are  a  number  of  weekly  reviews  and  a  few 


^/t 


technical  and  trade  periodicals  with  a  more  or  less  national  circula- 
tion. Publications  of  automobile  clubs  are  usually  rather  good  me- 
diums. One  American  automotive  trade  journal  has  a  large  general 
circulation  throughout  Chile  and  is  followed  closely  for  developments 
in  the  industry. 

As  a  whole,  however,  advertising  is  not  highly  developed  in  Chile; 
there  are  no  advertising  agencies  like  those  in  the  United  States, 
which  place  copy  throughout  the  country,  maintain  checking  services, 
etc.  The  general  importers  and  dealers  should  be  given  considerable 
discretion  in  the  choice  of  newspapers  and  periodicals  used  for  adver- 
tising, since  the  value  of  each  varies  somewhat  from  year  to  year. 
The  same  holds  for  the  time  to  place  advertising.  The  buying  season 
varies  somewhat  in  different  parts  of  the  country,  and  the  dealer 
is  in  the  best  position  to  know  when  advertising  can  be  most  effec- 
tively placed.  Considerable  help  can  be  rendered  to  the  local  firms 
through  supplying  cuts,  mats,  etc.  Suggested  texts  are  also  helpful 
but  should  be  supplied  only  in  Spanish.  Material  should,  moreover, 
be  so  prepared  that  changes  in  wording  can  be  made  without  diffi- 
culty, as  there  are  many  colloquialisms  which  are  effectively  used. 

While  advertising  matter  is  dutiable,  single  copies  of  catalogues, 
price  lists,  folders,  and  other  advertising  material  are  not  held  for 
duty  if  sent  by  mail  at  printed-matter  rates.  It  is  preferable  to  ship 
them  singly  and  not  by  parcel  post,  though  large  quantities  may  be 
shipped  by  parcel  post  or  included  in  a  package  with  other  com- 
modities without  changing  the  customs  treatment  of  either,  provided 
they  are  mentioned  on  all  shipping  documents  and  customs  declara- 
tions. Shipments  should  never  be  made  by  parcel  post  except  where 
the  addressee  has  expressly  so  requested,  for  the  addressee  receives 
an  official  notice  that  a  package  has  arrived  but  has  no  means  of 
ascertaining  its  contents  until  after  payment  of  delivery  fees,  stamp 
taxes,  etc.  Moreover,  considerable  delay  and  inconvenience  are  also 
experienced  in  securing  the  clearance  of  parcel-post  packages. 

All  types  of  advertising  material  intended  for  the  trade  at  large 
or  for  general  distribution  should  be  applied  only  in  Spanish.  It  is 
highly  desirable  that  advertising  circulars  and  catalogues  should  be 
profusely  illustrated  and  that  they  include  full  data  as  to  weights 
and  measurements  of  various  products,  both  boxed  and  unboxed. 
These  data  should,  of  course,  be  given  only  in  metric  units. 

Manufacturers  of  passenger  cars  and  trucks  would  simplify  the 
work  of  the  importer  and  reduce  the  possibility  of  error  to  a  mini- 
mum if  catalogues  of  repair  parts  were  to  have  each  individual  part 
illustrated  and  numbered  in  accordance  with  the  numbering  shown 
in  various  parts  in  the  text.  As  the  technical  terms  for  various  parts 
differ  somewhat  in  the  different  Latin  American  countries,  any  mis- 
interpretation of  the  text  would  be  largely  obviated. 

AUTOMOTIVE  INSTALLMENT  SALES  * 

The  development  of  installment  selling  of  automobiles,  trucks,  and 
busses  has  grown  steadily  in  Chile.  While  six  or  seven  years  ago 
only  occasional  sales  were  made  on  deferred  payments,  to-day 
approximately  80  per  cent  of  the  passenger  cars,  70  per  cent  of  the 
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trucks,  and  95  per  cent  of  the  chassis  for  busses  are  so  sold.  While 
not  many  lower-priced  passenger  vehicles  are  sold  for  cash,  between 
40  and  50  per  cent  of  those  selling  at  about  $3,000,  it  is  estimated, 
are  paid  for  at  time  of  delivery. 

Automobile  finance  companies  have  been  established  in  Chile 
during  the  past  year  or  two.  In  Santiago  and  Valparaiso  a  very 
large  part  of  the  time  financing  is  now  handled  by  the  regular  finance 
companies,  whose  activities  are  gradually  extending  all  over  the 
country.  Dealers  in  the  past  have,  for  the  most  part,  been  financed 
by  banks;  a  few  of  the  strong  importers  in  Santiago  and  Valparaiso 
have  handled  their  own  financing  and  that  of  their  dealers  in  various 
parts  of  the  country.  The  banks  are  now  restricting  their  credit  to 
automobile  dealers,  and  the  finance  companies  are  constantly  extend- 
ing the  scope  of  their  work.  A  few  of  the  strong  importers  are  still 
financing  themselves  and  their  dealers,  either  alone  or  through 
credits  received  from  banks,  but  such  financing  is  steadily  declining. 
Most  of  the  dealers  throughout  Chile  are  not  sufficiently  strong  finan- 
cially to  handle  their  own  credit  needs,  and  with  the  growing  ten- 
dency of  banks  to  decline  to  discount  automobile  paper,  a  rapid 
growth  in  the  business  of  the  finance  companies  may  be  expected 

TERMS  OF  SALE 

Eegularly  established  automobile  finance  companies  insist  that 
dealers  secure  one-third  the  total  cost  of  the  vehicle  as  the  down 
payment  with  the  credit  period  12  months  for  passenger  cars  and  18 
months  for  trucks  and  busses.  Conditions  vary  somewhat  in  differ- 
ent parts  of  the  country,  however,  and  it  frequently  happens  that  as 
little  as  25  per  cent  or  less  is  accepted.  Dealers  also  usually  attempt 
to  restrict  the  period  of  payment  as  much  as  possible,  but  they  fre- 
quently have  to  extend  the  time  beyond  that  customarily  required  by 
the  finance  companies.  It  is  not  uncommon  for  the  dealer  to  have 
to  make  extensions  in  the  duration  of  payments  as  the  contract 
draws  to  a  close. 

Companies  handling  their  own  financing  generally  have  no  set 
terms,  varying  the  conditions  with  the  individual  case.  Naturally, 
they  are  interested  in  securing  as  large  an  initial  payment  and  as 
short  a  credit  period  as  possible.  Some  dealers  selling  truck  chassis 
to  bus  operators  regularly  grant  two  to  two  and  one-half  years,  but 
others  who  consider  the  bus  business  a  rather  poor  risk  are  inclined 
to  restrict  the  time  even  more  than  in  truck  sales. 

Practically  the  same  conditions  and  terms  are  in  effect  in  financing 
sales  of  secondhand  as  for  new  cars,  with  an  increased  initial  pay- 
ment (50  per  cent  is  common)  and  smaller  but  more  extended 
monthly  installments.  Many  used-car  sales  are  to  taxi  drivers,  who 
require  longer  period^  for  completing  payments. 

METHODS  OF  FINANCING 

Prior  to  1930  all  time  sales  were  made  under  either  a  conditional- 
sale  or  a  hire-purchase  contract,  probably  70  per  cent  under  the 
latter.  Under  these  systems  there  was  very  great  uncertainty  as  to 
the  ability  of  the  dealer  either  to  repossess  the  car  or  to  force  pay- 
ment in  the  event  of  default,  there  being  no  legislation  clearly  de- 
fining the  responsibilities  of  the  contracting  parties  to  such  agree- 
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ments  and  no  uniform  practice  having  developed.  Consequently 
there  was  a  great  deal  of  uncertainty  connected  with  the  financing 
of  automobiles,  and  finance  companies  were  extremely  cautious  in 
entering  the  Chilean  market. 

To  correct  these  deficiencies  and  to  define  clearly  the  rights  of 
purchasers  and  sellers  under  deferred-payment  contracts,  a  law  was 
enacted  providing  a  sort  of  chattel  mortgage  on  objects  sold  in  this 
manner;  it  was  approved  on  December  3,  1929.  Contracts  complying 
with  the  law  were  put  into  use  the  latter  part  of  January,  1930. 
Among  other  things,  the  law  specifically  mentions  automobiles, 
trucks,  tractors,  coaches,  wagons,  busses,  bicycles,  and  motor  cycles  as 
articles  to  which  the  law  applies. 

The  sales  contract  and  chattel  mortgage  must  be  a  single  instru- 
ment and  must  be  attested  by  a  notary  or  an  official  of  the  civil 
registry  office.  To  have  legal  standing  the  instrument  must  be  reg- 
istered in  a  special  securities  register  in  the  department  (county) 
where  the  sale  is  made. 

Under  the  provisions  of  the  chattel  mortgage  law,  regular  payment 
may  not  be  made  in  less  than  weekly  installments.  As  a  protection 
to  the  purchaser,  the  seller  can  not  demand  full  payment  until  the 
purchaser  has  failed  to  meet  at  least  four  installments. 

This  feature  of  the  law  has  caused  some  concern  on  the  part  of 
finance  companies.  Some  legal  authorities  hold  thiit  the  vehicle 
could  be  repossessed  and  held  as  security  for  any  amount  in  arrears 
after  the  purchaser  has  failed  to  make  a  single  payment;  the  car 
could  not  be  auctioned  off  for  the  complete  amount  due  under  the 
contract,  however,  until  the  purchaser  had  failed  to  meet  three 
additional  paj^ments,  and  if  the  total  amount  due  should  be  paid 
2)rior  to  the  due  date  of  the  fourth  unpaid  installment,  the  purchaser 
would  again  be  entitled  to  possession  of  the  vehicle.  Others  feel 
that  no  repossession  action  can  be  taken  until  four  installments  are 
due. 

The  law  is  too  new  to  have  had  any  test  cases  on  this  point,  but 
decisions  in  the  matter  will  be  of  considerable  importance  to  the 
finance  company.  Should  the  courts  decide  that  no  repossession 
action  can  be  taken  until  four  installments  are  overdue,  it  will,  of 
course,  be  possible  for  the  finance  company  to  require  that  the  in- 
stallments come  due  at  weekly  intervals,  dividing  the  usual  monthly 
installments  into  four  equal  parts.  It  is  felt,  however,  that  should 
this  be  necessary,  arrangements  could  be  made  Avhereby  collections 
would  be  made  only  once  a  month,  as  the  contracts  are  made  with 
promissory  notes  attached  covering  the  individual  installments,  the 
expense  connected  with  the  paper  work  and  collection  would  other- 
wise be  increased.  Finance  companies  wish  to  avoid  this  if  possible, 
and  until  unfavorable  decisions  are  handed  down  by  the  courts,  they 
will  undoubtedly  operate  on  the  usual  basis  of  installments  extend- 
ing over  monthly  periods. 

It  is  a  criminal  offense  for  the  purchaser  to  sell,  transfer,  or  remove 
the  car  without  the  permission  of  the  seller.  The  seller  may  inspect 
it  at  any  time  and  can  secure  a  repossession  order  from  the  court 
for  his  protection,  if  this  is  deemed  necessary.  In  the  event  of  a 
sale  or  transfer  without  permission,  the  vehicle  may  be  repossessed 
immediately. 
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Financing  companies  make  a  flat  charge  of  9  to  91/2  per  cent,  the 
exact  method  of  computation  varying  with  individual  companies. 
One  company  makes  a  flat  charge  for  the  financing  and  an  additional 
flat  service  charge.  Another  makes  a  flat  financing  charge  plus  a 
uniform  service  charge  of  50  pesos  regardless  of  the  value  of  the- 
car.  The  flat  charge  is  invariably  made  on  the  total  amount 
financed,  for  the  period  financed,  and  divided  into  12  equal  parts- 
(where  the  car  is  financed  for  a  period  of  one  year) ;  on  this  basis 
the  actual  interest  paid  by  the  purchaser  amounts  to  over  16.5  per 
cent  per  annum.  There  has  been  some  talk  among  the  finance  com- 
panies of  increasing  their  flat  charge  to  10  per  cent,  since  they  claim 
the  margin  of  profit  is  too  small  at  present. 

The  total  charges  for  financing  must  not  exceed  the  average  bank 
interest  rate,  as  published  by  the  Government,  by  more  than  50  per 
cent,  another  feature  of  time  sales  causing  concern  among  finance 
companies.  It  is  believed  that  they  will  ultimatelv  make  a  test  case 
of  this  feature. 

The  official  bank  interest  rate  as  published  in  the  Gaceta  Oficial 
at  the  first  of  1930  was  9.4  per  cent,  which  would  make  the  maximum 
interest  rate  allowable  for  financing  automobile  sales  under  the 
chattel  mortgage  law  14.1  per  cent  per  annum.  Opinion  differs  as 
to  whether  finance  companies  could  operate  profitably  at  this  rate 
of  interest.  Moreover,  should  the  bank  interest  decline,  activities 
of  the  finance  companies  would  be  likely  to  be  seriously  restricted. 

There  is  no  regularity  whatever  in  the  charges  made  bv  dealers 
who  finance  their  own  sales  or  are  financed  by  banks;  however,  their 
linancing  charges  are  usually  lower  than  those  of  the  finance  compa- 
nies. In  many  instances  a  flat  charge  of  1  per  cent  a  month  on  the 
amount  due  is  made;  in  other  cases  dealers  charge  only  the  bank 
rate.  But  with  the  increasing  volume  of  sales  and  the  tendency  of 
banks  to  restrict  credit  on  automobile  paper,  dealers,  finding  it  more 
cliflicult  to  handle  their  own  financing,  are  turning  more  and  more  to 
the  nnance  companies. 

REPOSSESSIONS 

The  chattel  mortgage  law  does  much  to  clarify  the  question  of 
repossession.  Prior  to  the  law  there  was  always  a  serious  question 
as  to  whether  a  car  could  be  repossessed,  great  care  being  necessary 
m  drawing  contracts.  For  added  protection,  dealers  invariably  in- 
sisted  on  the  signature  of  a  responsible  guarantor  on  the  contract 
and  on  all  notes  attached  thereto.  This  protection  is  still  required 
to  some  extent  by  dealers  financing  their  own  sales,  in  order  to  avoid 
the  necessity  of  making  repossession.  The  finance  companies 
invariably  require  the  signature  of  the  dealer  as  well  as  the  purchaser 
on  all  paper  which  they  handle. 

Eepossession  is  now  simple.  A  court  order  may  be  secured  and 
«ie  vehicle  sold  at  public  auction  under  the  direction  of  the  General 
Bankruptcy  Syndic,  which  acts  as  trustee.  After  costs  of  action, 
etc.,  are  deducted,  the  balance  is  paid  to  the  seller.  If  the  amount 
received  is  not  sufficient  to  liquidate  the  debt,  a  court  order  attachin'^ 
other  property  of  the  purchaser  to  the  extent  of  the  debt  remaining 
may  be  secured.  ^ 
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The  holder  of  a  chattel-mortgage  contract  has  an  absolute  prior 
lien;  in  the  event  of  bankruptcy,  the  article  mortgaged  does  not  go 
into  the  general  assets.  If  a  car  is  illegally  sold  or  transferred,  it 
may  be  immediately  repossessed  from  the  third  party. 

While  the  percentage  of  repossession  varies  somewhat  throughout 
the  country,  the  average  is  1  per  cent  of  all  sales.  Repossession 
would  undoubtedly  be  resorted  to  in  a  larger  number  of  cases,  how- 
ever, if  slight  extensions  were  not  made  in  paj^ments  when  the  pur- 
chaser is  believed  able  eventually  to  meet  his  obligations. 


GENERAL  COMMENTS 


It  is  not  uncommon  for  finance  companies  to  withhold  a  part  of 
the  amount  to  be  paid  the  dealer  until  final  payment  by  the  pur- 
chaser. In  event  of  bankruptcy  of  the  dealer,  the  amount  withheld 
could  not,  according  to  legal  opinion,  be  classed  as  a  quick  asset 
until  final  payment  on  the  contract.  This  is  another  point,  however, 
on  which  no  court  decision  has  been  rendered;  apparently  no  liabil- 
ity is  incurred  by  the  finance  companies  through  this  practice. 

The  finance  companies  and  dealers  do  not  generally  require  that 
insurance  be  placed  on  cars  sold  on  time.  As  automobile  insurance 
rates  throughout  Chile  are  very  high,  probably  not  over  10  or  15 
per  cent  of  the  cai^s  are  insured.  Some  dealers  cover  their  risk  by 
adding  slightly  to  the  selling  price  and  thus  build  up  a  reserve  to 
cover  any  losses  resulting  from  collision  or  other  accidents. 

The  finance  companies  and  dealers  look  with  great  favor  on  the 
new  chattel  mortgage  law;  the  only  serious  questions  being  the  two 
already  pointed  out.  Some  difficulty  in  the  smaller  centers  has 
arisen,  owing  to  the  necessity  of  both  parties  to  the  cpntract  appear- 
ing in  person  before  the  notary  or  local  registry  office.  It  is  believed, 
however,  that  this  and  other  minor  difficulties  will  be  overcome  as 
soon  as  the  law  becomes  more  generally  known  and  as  instructions 
are  issued  concerning  its  administration. 

The  increased  security  to  the  seller  and  the  greater  financing  facili- 
ties resulting  from  the  law  will  undoubtedly  have  a  direct  effect  on 
automotive  sales  throughout  Chile.  It  is  generally  felt  that  any 
i*estrictions  by  the  banks  on  the  credit  granted  to  automobile  dealers 
will  be  more  than  counteracted  through  the  provisions  of  the  new- 
law  and  that  the  increased  financing  facilities  should  result  in 
increased  sales  during  1930. 

AUTOMOTIVE  DISTRIBUTION  METHODS 

Adequate  distribution  throughout  Chile  presents  a  difficult  prob- 
lem to  the  American  exporter.  At  the  present  time  the  problem  is 
handled  in  two  distinct  ways:  Through  a  single  importer  and  dis- 
tributor located  in  Santiago  or  Valparaiso  and  covering  the  entire 
country,  or  through  a  number  of  importers  and  distributors  located 
in  the  principal  distributing  centers  with  a  restricted  sales  territory. 

There  are  advantages  and  objections  to  either  method,  but  a  divi- 
sion of  the  territory  is  undoubtedly  the  better  arrangement.  In  the 
discussion  which  follows  the  term  "  distributor  "  is  used  to  indicate 
a  firm  which  imports  on  its  own  account,  has  exclusive  rights  in  the 
territory  covered,  and  appoints  its  own  dealers. 
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The  majority  of  American  firms  handle  the  distribution  of  auto- 
mobiles and  trucks  through  a  general  distributor,  with  head  offices 
in  either  Santiago  or  Valparaiso.  This  proves  a  satisfactory  method 
of  distribution,  especially  where  the  distributor  has  his  own  branch 
organization  in  the  more  important  points.  It  commonly  happens, 
however,  that  the  distributor  pushes  sales  only  in  sections  where  he 
has  his  own  branches,  making  little  etfoi-t  to  secure  the  proper  dealer 
organization  in  other  parts  of  the  country.  Very  few  hrms  suit- 
able for  handling  the  representation  of  automobile  lines  have  direct 
branches  in  all  the  more  important  centers  of  Chile;  unless  a  sales 
organization  for  supervising  the  appointment  of  dealers  and  sales 
throughout  the  country  is  maintained,  there  will  be  no  uniformity 
in  the  proportion  of  sales  secured  in  the  various  districts  of  the 
country. 

It  very  commonly  occure  that  the  more  complete  representation 
a  Santiago  or  Valparaiso  firm  has  throughout  Chile  the  wider  is 
the  variety  of  products  represented.  The  number  of  Chilean  firms 
handling  automotive  products  exclusively  is  not  great;  none  main- 
tains branches  in  more  than  tw^o  or  three  centers. 

In  some  instances,  of  course,  the  general  distributor  has  built  up, 
at  considerable  expense  and  effort,  an  excellent  dealer  organization 
in  one  or  more  parts  of  the  country,  and  his  efforts  in  this  direction 
should  be  recognized.  In  such  territories  as  have  been  neglected  or 
w^here  little  assistance  is  given  the  dealer,  it  would  be  preferable  to 
divide  the  territory. 

After  the  appointment  of  dealers,  the  general  distributor's  i)rin- 
cipal  assistance  is  in  financing  their  orders.  In  some  instances  the 
general  importer  also  assists  the  dealer  in  supplying  spare  parts; 
however,  many  distributing  points  are  so  far  f roin  Santiago  or  Val- 
paraiso and  freight  rates  so  high  that  the  distributor  is  of  little  as- 
sistance in  this  connection. 

In  Chile  a  general  distributor  is  not  in  a  position  to  relieve  firms 
in  other  parts  of  the  country  of  the  necessity  of  carrying  moderate 
stocks  or  of  the  difficulties  and  expense  connected  with  the  clearing 
of  shipments.  Owing  to  the  very  high  freight  rates,  it  is  wholly 
impractical  for  the  Santiago  or  Valparaiso  distributors  to  supply 
dealers,  other  than  those  within  a  very  short  distance,  with  cars  from 
their  stock. 

There  is  a  difference  of  opinion  among  dealers  in  various  parts 
of  the  country  as  to  working  under  a  general  distributor  in  San- 
tiago or  Valparaiso.  Financially  strong  firms  are  beirinning  to  feel 
that  the  general  distributor  renders  no  indispensable  service,  and 
that  they  should  receive  the  latter's  commission.  On  the  other  hand, 
many  dealers  are  entirelv  satisfied  with  the  present  arrangement; 
otherwise,  considerable  difficulty  would  be  encountered  in  financing 
shipments  and  sales. 

The  principal  advantage  to  the  factory  of  this  system  of  distribu- 
tion in  Chile  is  that  it  deals  with  a  single  and  generally  strong  firm, 
which  handles  all  matters  concerning  financing  shipments,  etc.,  for 
the  entire  country.  Furthermore,  the  factory  is  not  faced  with  the 
problem  of  appointing  distributors  for  various  parts  of  the  country. 
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The  geography  of  Chile,  together  with  the  economic  factors,  is 
such  as  naturally  to  favor  a  division  of  the  market  into  a  number  of 
distributing^  areas,  with  direct  distributors  in  each.  The  principal 
difficulty  lies  in  securing  suitable  distributors.  A  division  of  the 
territory  will,  in  most  cases,  result  in  a  more  uniform  distribution 
of  sales  than  where  sales  are  handled  through  a  general  distributor. 
The  question  of  further  territorial  division  of  the  market  must  be 
handled  with  care,  however,  in  order  to  avoid  dissatisfaction  on  the 
part  of  present  distributors. 

The  factors  governing  the  division  of  the  Chilean  market  vary  in 
each  individual  case;  no  division  of  the  maiket  should  be  made  until 
all  factors  have  been  carefully  considered.  Generally  speaking,  the 
division  should  be  made  only  after  a  representative  of  the  factory 
has  covered  the  territory  and  made  a  careful  analysis.  Probably  the 
greatest  difficulty  lies  in  securing  firms  of  sufficient  financial  strength 
to  handle  their  own  importations  and  retail  sale?-,  to  say  nothing  of 
assisting  such  dealers  as  they  should  appoint.  With  the  increasing 
activities  of  American  automobile  finance  companies,  however,  this 
problem  should  be  somewhat  simplified. 

In  Chile  there  are  at  least  eight  ports  of  importance,  serving  dis- 
tribution areas,  through  which  importations  are  made  direct.  The 
dealer  must  maintain  sufficient  stocks  of  cars  and  trucks  and  replace- 
ment parts  to  supply  the  needs  of  the  district  and  handle  all  details 
connected  with  customs  clearance.  In  most  ca^es  he  must  also  handle 
most  of  the  advertising  in  the  district,  since  national  advertising  is 
almost  unknown.  Frequently  he  must  also  appoint  and  supervise 
subdealers  in  the  district  at  considerable  expen^  e  and  effort. 

Ihe  extent  to  which  the  Chilean  market  should  be  divided  depends 
on  the  price  class  of  the  car  under  consideration  and  the  existing  dis- 
tributor organization.  In  the  case  of  high-priced  cars,  there  is 
practically  no  market  at  thvj  present  time  outside  the  central  zone; 
however,  such  centers  as  Antofagasta  and  Concepcion  should  become 
small  markets  in  the  near  future. 

By  wdiichever  method  the  distribution  in  Chile  is  handled,  the 
territory  of  Magallanes  should  be  treated  as  a  separate  and  distinct 
market  from  the  rest  of  Chile. 

METHODS  OF  APPROACHING  THE  PROBLEM 

American  manufacturers  are  supervising  sales  in  Chile  at  the 
present  time  by  two  general  methods,  direct  factory  supervision  and 
factory  branches. 

Manufacturers  who  supervise  the  appointment  of  distributors  and 
sales  direct  through  the  factory  act  either  direct  through  the  fac- 
tory's export  department  or  by  means  of  traveling  factory  repre- 
sentatives, or  both.  Ordinarily,  little  can  be  done  in  the'^w^ay  of 
securing  distributors  except  by  the  visit  of  the  traveling  representa- 
tive. Occasionally  distributors  have  been  secured  through  corre- 
spondence, but  a  company  expecting  any  substantial  volume  of 
business  should  have  his  traveling  representative  make  frequent  visits 
to  Chile. 


30 


THE  AUTOMOTIVE  MABKET  IN  CHILE 


p.™.„„,  or|,„i„  4,  .fc ",  Sy."„"'r.^r. """'  • 
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-prove  profitable  to  establish  warehouse  stocks  in  Valparaiso  for 
supplying  distributors  and  dealers  in  the  Provinces  of  Santiago, 
Aconcagua,  and  Colchagua  and  for  emergency  needs  of  dealers  in 
other  parts  of  the  country. 

MOTOR-CYCLE  DISTRIBUTION 

At  the  present  time  American  manufacturers  of  motor  cycles  are 
handling  distribution  through  a  general  distributor  for  all  of  Chile. 
There  are  a  number  of  firms,  particularly  in  southern  Chile,  which 
might  be  induced  to  handle  American  motor  cycles  as  direct  distribu- 
toi?  but  which  are  not  interested  in  a  dealer  arrangement.  Highway 
improvements  now  being  made  should  result  in  an  increase  in  sales  of 
motor  cycles,  particularly  in  the  south.  A  general  division  of  the 
territory,  somewhat  on  the  lines  indicated  for  automobiles,  would  be 
advisable. 

DISTRIBUTION    OF   ACCESSORY   LINES 

The  distribution  of  accessories,  replacement  parts,  and  service- 
station  equipment  is  handled  either  by  direct  connections  with  large 
wholesalers  or  through  manufacturer's  agents,  the  latter  being  the 
more  efficient.  A  few  wholesalers  have  salesmen  covering  the  entire 
country.  A  wholesaler  in  Santiago  or  Valparaiso  is  sometimes 
<rranted  exclusive  sales  rights  simply  because  he  has  a  sales  force 
covering  the  entire  country;  but  it  frequently  happens  that  in  those 
cities,  where  the  great  volume  of  sale  exists,  distribution  is  limited 
to  sales  through  his  own  organization,  whereas  a  manufacturer's 
agent  might  place  the  same  product  with  several  firms  ai^d  obtain 
the  maximum  of  sales. 

Generally,  manufacturer's  agents  are  given  the  entire  country  as 
their  territory.  In  Santiago,  Valparaiso,  and  a  few  of  the  other 
larger  centers,  it  is  customary  not  to  give  exclusive  sales  rights  to 
any  one  firm;  but  they  are  frequently  given  in  the  smaller  centers, 
since  the  number  of  firms  handling  these  lines  is  small,  and  there 
is  not  a  sufficient  volume  of  business  to  warrant  a  number  of  firms 
handling  the  same  product.  It  is  usually  more  satisfactory  to  con- 
fine sales  to  the  larger  firms  in  the  principal  distributing  centers 
and  allow  them  to  secure  distribution  in  the  surrounding  territory; 
undue  credit  risks  are  thus  avoided.  The  points  where  such  distri- 
bution should  be  secured  include  Antofagasta,  Iquique,  and  Co- 
quimbo  in  the  north,  and  Talca,  Chilian,  Concepcion,  Temuco, 
Valdivia,  Osorno,  and  Puerto  Montt  in  the  south. 

REGIONAL  VARIATIONS  OF  THE  MARKET 

In  general,  the  Chilean  automotive  market  can  be  divided  into 
four  general  areas,  northern  Chile,  central  Chile,  southern  Chile, 
and  Magallnnes;  however,  separate  and  distinct  sales  areas  exist  in 
each.  The  division  of  the  territory  in  each  district  depends  largely 
on  the  type  of  car  or  truck  being  marketed  and  the  distributor  con- 
nections secured.  Even  in  the  division  of  the  major  areas,  there  is 
some  difference  of  opinion  as  to  the  exact  division.  The  automotive 
distribution  areas  do  not  follow  exactly  the  economic  areas  outlined 
previously,  but  the  variation  is  slight. 
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The  northern  zone,  comprising  the  Provinces  of  Arica,  Tarapaca 
Antofagasta   Atacama,  and  Coquimbo,  is  the  largest  zone  in  S 

coun[r?'"Th/nPP'n™'''-''y  **^  ^y  '''''  *»*  '^'^^'^^  »f  the  en^irl 
country  The  population  is  sparse  in  most  parts  of  the  zone  how- 
ever and  represents  only  13  per  cent  of  the  total  Chilean  popu  ation. 
The  district  has  approximately  2,842  passenger  cars,  1,858  trucks 
288  busses,  and  28  motor  cycles.  The  Province  of  Ai^tofa-rasta  has 
over  40  per  cent  of  the  total  of  each  type.  ^'loia^asia  nas 

Except  in  the  Province  of  Coquimbo,  the  zone  is  barren  havinsr 
practically  no  vege  at.on.  The  prosperity  of  all  the  section  deplnds 
on  mining  industries.  There  is  agricultural  development  of 'lome 
importance  ,n  the  Province  of  Coquimbo,  but  the  bulk  of  "ts  pro- 
duction is  shipped  to  the  centers  to  the  north  ^ 

Although  northern  Chile  did  not  show  the  same  increase  in  sales 
of  automobiles  and  trucks  during  1928  and  1929  as  occur  ed  in  the 
central  and  southern  parts,  1928  was  the  largest  sales  year  on  record 
up  to  that  time  and  1929  showed  a  further  increase  The  uncer 
tainty  as  to  future  developments  in  the  nitrate  industry  ca.'ed  a 
slight  slowing  up  of  sales  during  the  closing  months  of  1929 -the 
decreased  activity  among  the  nitrate  comp;n"rduring  the 'first 
three  months  of  1930  resulted  in  a  further  slowing  up  of  sales  espe- 
cially in  the  northern  part  of  the  zone.  A  reaction  fs  a  W  mme- 
diately  felt  aniong  the  automobile  dealers  in  this  section    ™  the 

nTr^a^^c^mpantr  '^  ""^  ''^'^^^''^^  "'  '^^^^^^  '"  '^^  ^'^^^  ^t 

In  March,  1930,  it  was  considered  too  earlv  to  forecast  the  year's 

sales  possibilities,  but  dealers  were  somewhat  disturbed  as  to  the 

immediate  prospects     The  nitrate  stocks  carried  over  at  the  close 

tnat  there  would  be  a  reduction  in  output  during  1930.  In  that 
event,  ,t  was  expected  that  there  would  be  no  increale  in  motor- 
vehicle  sales ;  in  fact,  that  there  would  be  some  reduction 

1  he  Province  of  Coquimbo  is  directly  affected  by  conditions  in  the 
north,  but  barring  a  rather  serious  curtailment  of  mil  "n-^  ^ct  vities 

durinf  S2V''  *'"*  ^'""""^^  '•'*'"'''  ''"y  "*  '«-*  ««  ma-n;ti;  as 

tV.FfTr^'"!."'"''  '"  "''rthern  Chile  represent  onlv  12i/,  per  cent  of 
the  total  in  the  country,  according  to  the  official  Chilean  registration 
figures.  Most  of  the  roads  in  the  district  are  very  poor  the  ent^e 
region  is  utterly  barren,  and  there  is  little  object  in  clriv  n"  oiUsido 
the  larger  centers,    The  population  of  the  region  is  nTlikelv  to 

L^i^'s^^gtrsi'"™'  ''"^ ""  -^^  ^-*  ^-  -"  ^  ^^^ 

car^'^'W  ILVL^,  "'"*  °*  !'"'  ^I'^"  ■"•«  °*  the  lowest-priced 
cars.     In  a  few  of  the  larger  centers  tliere  are  a  few  tales  of  cars 

which  would  sell  in  the  United  States  in  the  vicinity  of  $1,500  but 
^"ono  ".  !'  ''^  o  her  than  the  lowest-priced  makes  arj  of  cars  in  Se 

SVhp  Prn!-  ^^Tn  ""■'  r  "'?*  ^"''^  *"  «"y  appreciable  extent  m,h 
?ooo  ^?  v"*"®  °*  Coquimbo;  they  first  entered  the  Province  earlv  in 
1929,  but  ,t  was  estimated  in  the  early  part  of  1930  that  in  the 
Coquimbo  district  20  to  25  per  cent  o/tfe  total  sales  were  closed 
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The  demand  for  trucks  has  been  proportionally  better  than  for 
passenger  cars;  approximately  20  per  cent  of  the  total  truck  regis- 
trations in  the  country  are  shown  in  this  zone.  Animals  are  still 
used  to  a  great  extent  as  freight  carriers,  but  because  of  the  diffi- 
culty in  securing  forage,  the  truck  offers  many  advantages.  While 
the  roads  are  not  good,  there  are  many  sections  in  the  nitrate  pam- 
pas where  a  truck  can  get  through  even  without  a  road.  The  largest 
Proportion  of  truck  sales  in  the  district  has  been  of  low-priced  ve- 
icles,  though  in  the  mining  centers  in  the  north,  3  or  SVg  ton  trucks 
are  common,  where  the  roads  are  sufficiently  good  to  permit  their 
use.  Some  of  the  larger  companies  have  improved  roads  on  their 
property  to  enable  them  to  haul  materials  to  and  from  the  railroads 
and  in  a  number  of  instances  are  using  trucks  of  even  greater 
capacity. 

Bus  development  in  the  northern  zone  has  been  almost  exclusively 
for  city  use.  Sixteen  per  cent  of  the  busses  registered  in  the  country 
are  located  in  the  northern  zone,  and  north  of  Coquimbo  Province 
the  principal  demand  during  the  next  few  years  will  undoubtedly 
be  for  replacement  of  worn-out  equipment.  In  a  number  of  locali- 
ties the  bus  market  has  unquestionably  been  oversold,  and  operators 
are  finding  it  extremely  difficult,  with  the  competition  which  exists, 
to  secure  sufficient  return  .to  meet  payments  as  they  come  due. 
There  is  very  little  likelihood  of  any  interurban-bus  development 
for  some  years  to  come. 

Antofagasta  is  the  only  point  where  any  important  regulations 
concerning  busses  are  in  effect.  There  they  may  accommodate  not 
less  than  25  passengers.  There  are  no  special  construction  require- 
ments in  northern  Chile. 

There  is  very  little  demand  for  motor  cycles  in  the  northern  zone. 
Most  American  machines  sold  have  had  two  cylinders. 

The  percentage  of  used  cars  offered  as  trade-ins  varies  in  different 
parts  of  the  zone.  In  the  northern  four  Provinces,  Arica,  Tarapaca, 
Antofagasta,  and  Atacama^  30  to  40  per  cent  of  the  new-car  sales 
involve  trade-ins,  whereas  in  Coquimbo  the  average  is  probably  40 
to  50  per  cent.  Relatively  little  difficulty  is  encountered  in  disposing 
of  the  used  cars  in  the  north,  but  in  Coquimbo  the  dealers  are  ap- 
parently having  a  good  deal  of  difficulty.  Used  cars  are  generally 
considered  to  have  a  greater  resale  value  in  Antofagasta  and  some 
of  the  northern  cities  than  in  any  other  part  of  Chile.  Very  few 
dealers  are  able  to  show  a  profit  on  their  used-car  business,  but  as 
few  are  on  the  market,  the  problem  is  not  serious.  In  some  cases 
the  cars  are  sold  in  the  locality  where  the  trade-in  was  accepted,  but 
dealers  also  from  time  to  time  ship  for  sale  at  interior  points. 

European  competition  is  of  less  importance  in  this  district  than  in 
the  central  zone.  The  selling  season  is  much  less  pronounced  in 
northern  Chile  than  in  any  other  part  of  the  country,  though  in  the 
Province  of  Coquimbo  the  months  from  September  to  May  are  the 
best.  North  of  Coquimbo,  sales  fluctuate  in  direct  relation  to  the 
activities  of  the  mining  companies,  and  as  there  is  no  rain  at  all 
during  the  year,  seasonal  changes  have  little  effect  on  sales. 
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INSTALLMENT    SALES 

Between  90  and  98  per  cent  of  all  the  passen^rer-car  and  truck  sales 
m  the  northern  zone  are,  it  is  estimated,  made  on  time.  The  terms 
granted  on  low-priced  cars  follow  in  a  general  way  the  standard 
terms  of  the  finance  companies,  but  it  is  generally  reported  that  for 
cars  of  slightly  higher  price  a  year  more  is  granted.  The  finance 
companies  operate  little  in  this  region.  The  dealers  attempt  to 
secure  one-third  down,  but  frequently  accept  substantially  less, 
allowing  a  credit  period  for  both  cars  and  trucks  of  15  or  18  months. 
In  the  majority  of  cases,  dealers  who  finance  their  own  sales  make 
an  interest  charge  of  1  per  cent  a  month. 

Repossession  is  seldom  necessary,  for  business  integrity  in  the 
southern  part  of  the  zone  is  particularly  high.  It  is  not  uncommon 
for  purchasers  to  disregard  the  due  dates  on  drafts  attached  to  an 
mstallment-sale  contract;  but  they  rarely  default,  even  though  a 
week  or  so  late  in  making  payment.  Protesting  a  draft  is,  therefore, 
to  be  avoided  if  possible ;  in  fact,  it  would  result  in  serious  damage 
to  the  reputation  of  the  firm  if  the  individual  were  in  good  financial 
condition. 

DISTRIBUTION    CENTEBS 

I.  ^^?  northern  zone  of  Chile  can  probably  be  most  effectively 
handled  by  a  (hvision  of  the  territory  into  three  distribution  areas. 
1  he  most  northerly  of  these,  and  the  least  important,  includes  the 
Frovjnces  of  Arica  and  Atacama,  in  which  Iquique  is  the  principal 
distributing  center.  The  second  and  most  important  includes  the 
Province  of  Antofagasta  and  the  northern  half  of  Atacama  Province. 
Ihe  principal  distributing  point  is  Antofagasta.  The  southern  half 
^^.^^acama  Province  and  the  Province  of  Coquimbo  comprise  the 

Antofagasta  (Antofagasta)  .—AntoisigRstsi  is  the  second  most  im- 
portant port  m  Chile,  with  the  third  largest  market  for  automotive 
products.  Its  population  is  estimated  at  61,000.  It  serves  as  a 
distributing  center  for  an  important  mining  district,  the  products 
of  which  include  nitrate,  copper  and  borax.  It  is  essential  that 
representation  be  secured  for  low  and  medium  priced  cars;  even 
some  of  the  higher-priced  cars  should  be  represented  in  some  form. 

Jgmr/ue  (Tarapaca).--lqu'^que,  the  second  most  important  dis- 
tributing center  in  northern  Chile,  has  a  population  of  nearly  40,000- 
It  serves  an  important  nitrate  and  copper  producing  region 

Co^mmho-La  Serena  (Ooguimho) .—ha  Serena,  the  capital  of  the 
Province  and  Coquimbo,  the  ohly  port  of  importance,  should  be 
considered  as  a  unit  in  automotive  distribution.  Located  about  10 
miles  apart,  they  are  connected  by  rail  and  bus  services.  The  com- 
bined  population  IS  about  35,000.  Representation  in  either  is 
sufficient  to  cover  both;  in  fact,  there  is  not  a  sufficient  volume  of 
business  in  either,  except  possibly  in  one  or  two  of  the  lowest-priced 
makes,  to  warrant  a  separate  sales  organization.  Coquimbo  is  pri- 
manly  a  business  and  shipping  center;  La  Serena  is  largely  resi- 
dential.  There  has  been  considerable  agricuLural  development  in 
the  region,  and  production  of  copper  is  important. 

Tocopilla  {Antofagasta),— Toco\)i\\2L  is  located  about  midway  be- 
tween Iquique  and  Antofagasta.     It  has  an  estimated  population  of 
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6,000;  it  is  an  important  shipping  and  distributing  point  for  a  rich 
nitrate  and  copper  section.  Tocopilla,  like  most  parts  of  Antofa- 
gasta Province,  offers  a  particularly  good  market  for  trucks.  Low- 
priced  cars  and  trucks  should  be  represented  there. 

Chuquicamata  {Antofagasta). — Chuquicamata,  located  at  an  ele- 
vation of  10,600  feet,  with  a  population  of  about  13,000,  is  a  mining 
town  created  by  the  development  of  American  copper  properties. 
A  large  part  of  the  purchasing  by  the  mining  interests  is  done  direct, 
but  there  should  be  some  sort  of  dealer  organization  for  handling 
individual  sales  in  Chuquicamata  and  in  Calama,  a  small  railroad 
junction  near  Chuquicamata.  Representation  at  either  point  could 
cover  the  two  cities  satisfactorily.  The  appointment  of  a  dealer  in 
either  place  should  be  handled  by  the  Antofagasta  dis:ributor. 

Ovalle  (Coquimbo) . — Located  southeast  of  Coquimbo  and  with  a 
population  of  approximately  10,000,  Ovalle  serves  an  agricultural 
section  of  some  importance.  It  is  the  second  most  important  point 
in  the  Province ;  representation  of  low-priced  cars  should  be  arranged 
there 

Arica  (Arica). — ^Arica  is  the  only  point  in  the  Province  of  Arica 
of  importance  for  automotive  distribution.  The  population  is  ap- 
proximately 11,000.  It  is  a  shipping  point  of  some  importance,  both 
for  the  territory  which  it  serves  and  for  international  shipments  to 
Bolivia.  It  should  be  included  in  the  territory  of  the  Iquique  dis- 
tributor, but  shipments  should  be  made  direct.  Low-priced  cars 
should  be  represented  there. 

Copiapo  (Atacama). — Copiapo,  located  about  midway  between 
Antofagasta  and  Coquimbo,  is  the  most  important  center  in  the 
Province  of  Atacama.  The  population  is  estimated  at  slightly 
under  10,000;  it  is  principally  a  mining  center,  though  there  is  some 
agriculture  in  the  immediate  vicinity.  Copiapo  is  practically  on  the 
dividing  line  between  Antofagasta  and  Coquimbo  districts  and  may 
be  included  in  either,  depending  on  the  connection  of  the  distributor 
at  either  point.     Shipments  should  be  made  through  Caldera. 

Vallenar  (Atacama). — The  estimated  population  of  Vallenar, 
located  in  the  south-central  part  of  the  Province  of  Atacama,  is 
7,000.  It  is  the  second  most  important  distributing  center  in  the 
Province  and  should  be  included  in  the  territory  of  the  Coquimbo 
distributor. 

Pisagua,  a  port  in  the  northern  part  of  Tarapaca  Province,  Cha- 
naral,  the  principal  port  of  Atacama  Province,  and  Illapel,  in  the 
south-central  part  of  Coquimbo  Province,  are  all  of  minor  impor- 
tance but  are  the  principal  centers  in  northern  Chile  which  have 
not  been  previously  mentioned  and  which  are  worthy  of  considera- 
tion for  the  representation  of  the  lowest-priced  cars  and  trucks. 
Pisagua  should  be  included  in  the  territory  of  the  Iquiaue  distributor. 
Chanaral  in  the  Antofagasta  district,  and  Illapel  in  tne  territory  of 
the  La  Serena  or  Coquimbo  distributor. 


CENTRAL  ZONE 


The  central  zone  of  Chile  comprises  the  three  Provinces  of  Acon- 
cagua, Santiago,  and  Colchagua.  While  this  zone  includes  39  per 
cent  of  the  entire  population  of  the  country,  it  comprises  only  7 
per  cent  of  the  total  area.    It  is  the  principal  industrial  section  of 
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Chile;  agriculture  is  also  of  considerable  importance,  and  there  is 
some  mining  development.  It  includes  both  Santiago  and  Valparaiso, 
which,  with  the  adjoining  municipalities,  form  two  of  the  most  im- 
portant individual  markets  in  Chile.  The  district  has  14,082  pas- 
senger cars,  6,229  trucks,  888  busses,  and  286  motor  cycles.  More 
than  two-thirds  of  each  class  are  in  Santiago  Provinces 

Registration  figures  for  the  three  Provinces  comprising  the  cen- 
tral  district  show  that  approximately  61  per  cent  of  the  passenger- 
car  sales,  65  per  cent  of  the  truck  sales,  72  per  cent  of  the  bus  sales, 
and  <0  per  cent  of  the  motor  cycle  sales  have  been  in  this  zone 

bales  of  all  automotive  products  reached  their  peak  in  1929:  prac- 
ticallv  all  companies  expected  a  further  increase  in  1930  There 
IS  a  feeling  among  a  few  dealers,  however,  that  too  great  credit  al- 
lowances have  been  granted  and  that  in  some  lines  the  market  has 
been  oversold.  While  it  is  true  that  unwise  credit  terms  have  been 
granted,  there  IS  now  a  noticeable  tendency  toward  a  more  sound 
basis,  rhe  activities  of  the  finance  companies  are  having  a  favor- 
able influence  in  this  respect.  o      ^  vui 

One  disturbing  factor  in  the  market  at  the  commencement  of  1930 
was  the  large  stocks  m  the  hands  of  some  dealers-a  situation  most 
acute  for  some  dea  ers  handling  low-priced  cars.     In  some  cases 
but  not  generally,  there  had  been  overordering  of  cars  in  the  me- 
dium-priced class.     Stocks  of  high-priced  cars  were  about  normal. 

Passenger-car  sales  held  up  well  in  all  lines  during  the  first  three 
months  of  1930,  the  closing  months  of  the  summer'season  A  f-w 
dealers  in  Santiago  in  medium  and  high  priced  cars  experienced 
some  slowing  up  of  sales  during  January  and  February,  Lt  these 
classes  generally  maintained  a  highly  satisfactory  sales  volume 
buch  slowing  up  as  occurred  was  probably  due  more  to  the  fact  th«t 
many  purchasers  of  these  types  of  care  had  left  the  city  for  the  vari- 
ous shore  resorts  than  to  any  general  restriction  in  buying.  In 
Valparaiso,  it  was  reported  that  the  number  of  summer  visitors  in 
the  neighboring  resorts  was  exceptionally  large,  which  in  itself  indi- 
cates a  generally  prosperous  condition.  Sales  in  Valparaiso  durin- 
these  months  held  very  strong.  uuuu^ 

The  closed  car  has  made  very  rapid  progress  in  this  district.  It 
was  estimated  at  the  first  of  1930  that  at  least  70  to  75  per  cent  of 
the  total  passenger-car  sales  were  of  this  type.  In  the  medium  and 
high  priced  cars,  90  to  95  per  cent  of  the  sales  are  of  closed  modds 
The  demand  for  open  cars  of  these  price  classes  in  Santiago  is  par 
ticularly  small,  and  dea  ers  who  have  a  number  of  open  cars  in  sfock 
are  haying  great  difficulty  in  moving  them. 

raxicab  drivers  make  up  the  majority  of  purchasers  of  open  cars 

PheTeTs'a  mar£d*dif?"""P""^'  '"  ^"u"^"'^  ^^  '^^'  groupfand  as 
r^Zi  f.  ™*rked  difference  m  prices  between  the  open  and  closed 
models,  the  former  naturally  have  the  largest  sale.  Durin<r  W29 
here  was  a  slight  trend  toward  the  more  e:rpensive  types,  bul  even 
m  these  open  cars  were  generally  purchaser  It  is  expected  that 
when  a  change  commences  toward  tL  closed  car  among'^this  group 
of  buyers,  it  will  be  very  rapid.  *"  ^      ^ 

The  principal  demand  in  Chile  for  roadsters  and  coupes  is  in 
Santiago  and  Valparaiso.    During  the  closing  months  of  m9  and 
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the  early  months  of  1930,  an  increase  in  sales  was  noted,  particularly 
in  the  coupe  model.  As  the  roads  throughout  the  country  are  im- 
proved, it  is  expected  that  there  will  be  a  further  increase  m  sales 
of  this  type,  as  salesmen  will  cover  more  and  more  of  their  territory 

by  automobile.  .  n      ^    ^       j.       ^ 

The  demand  for  high-priced  cars  in  Chile  is  confined  almost  exclu- 
sively to  the  central  zone,  largely  to  Santiago  and  Valparaiso  and 
adjoining  municipalities,  and  probably  80  or  85  per  cent  of  the  mar- 
ket for  cars  which  sell  in  the  United  States  at  over  $1,500  is  in  the 
central  zone.  This  extremely  uneven  division  of  distribution  may 
be  expected  to  decrease   as  progress  is  made  in   Chile  s  highway 

program. 

Early  in  1930  a  new  development  occurred  in  the  passenger-car 
field.  Two  companies  established  regular  passenger-car  services  be- 
tween Santiago  and  Mendoza  in  Argentina.  While  the  road  condi- 
tions are  not  good,  the  trip  can  be  made  in  the  summer  without  un^ue 
difficulty.  The  scheduled  running  time  was  18  hours,  roughly  2 
hours  more  than  required  to  make  the  trip  by  train.  To  make  the 
trip  in  a  single  day  is  very  hard  on  the  passenger,  and  provision  was 
made  for  breaking  the  trip  by  an  overnight  stop.  A  number  of 
trips  were  made,  but  the  services  will,  of  course,  have  to  be  discon- 
tinued as  the  winter  season  approaches.  While  it  will  probably  be 
some  time  before  there  is  any  great  amount  of  automobile  trathc  be- 
tween Santiago  and  Mendoza,  the  establishment  of  this  service 
indicates  the  possibilities  of  passenger-car  and  bus  services  for  mter- 

urban  use.  ,  v -t^     ^      j      i  ^ 

Although  there  is  probably  not  the  same  possibility  for  develop- 
ing truck  sales  in  the  central  zone  as  in  some  other  parts  of  the 
country,  the  outlook  is  good.  Both  Santiago  and  Valparaiso  have 
ret^ulations  providing  for  the  gradual  withdrawal  of  horse-drawn 
vehicles  from  the  streets  in  the  center  of  the  city,  which  will,  of 
course,  result  in  additional  sales  of  trucks. 

The  heavier  trucks  have  made  far  greater  progress  m  the  central 
district  than  in  other  parts  of  the  country.  While  there  was  at  one 
time  a  good  demand  for  trucks  with  a  capacity  of  4,  5,  or  6  tons, 
there  appears  to  be  a  tendency  to  replace  them  with  models  not 
exceeding  3y2-ton  capacity.  Sales  of  trucks  with  a  capacity  between 
1%  and  31/2  tons  have  shown  a  very  marked  increase,  and  there  ap- 
pears to  be  a  movement  toward  that  type  instead  of  trucks  with  a 
capacity  of  1  or  11/2  tons.  This  tendency  is  much  more  pronounced 
in  the  cities  of  Santiago  and  Valparaiso  than  in  the  other  parts  of 

the  territory.  . 

Some  authorities  feel  that  a  pronounced  overexpansion  has  oc- 
curred in  the  truck  market  in  both  Santiago  and  Valparaiso,  and 
that  at  the  present  time  competition  among  individuals  operating 
general  hauling  services  is  so  ^reat  that  it  will  not  be  long  before 
difficulty  will  be  encountered  in  meeting  payments.  It  has  been 
estimated  that  the  minimum  charge  for  hauling  by  truck  with  a 
satisfactory  profit  is  25  pesos  ($3)  a  ton-mile.  Because  of  the  exist- 
ing competition,  however,  no  operator  is  securing  this  amount;  in 
most  cases,  in  fact,  very  much  less.  Purchasers  of  trucks  during 
1929  will,  a  few  dealers  fear,  be  unable  to  continue  monthly  install- 
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ever,  do  not  entertain  this  fear  necessary.    Most  dealers,  how- 

low-priced  makes  ^^  '°  *"'"  "'"  ^''^^^  well-known, 

More  than  three-fourths  of  the  busses  in  th»  »..♦;.„        *    . 
are  operating  in  either  Santiago  or  Vafparaiso     -^p  n^^K""  ^""^ 
atmg  m  both  centers  has  grown  remaKv  A.,  i       *u'"'"''"  "P/^' 
years.    As  a  result  of  th^  4«nt;„„^^  W   during  the  past  few 

is  estimated  tlTat  of  the  slifhtTv  o^er  7m '^"  '''?°"'  "''^  •  ■"*"'•'=«'  i* 

the  busses  in  circul^fon  at  tU  .in  7^^^'T^^y  ^  P^'  ««*  of 
the  municipal  rSlationsan^"  f/tu  r^^^  ^l^  "?*  '=°"*°™  ^ith 
1931  there  will  be  a  sarfoVovisf^  K^^^^^^  that  during  1930  and 
Santiago.  "^^'^  ^^  ''"^«^  *<"•  replacement  alone  in 

buT'^IleTtuthS'^aTd 'dui  rh'"''*^  f  "•^'•'"'"  '""«'»-  in 
substantial  growth  in  the  ll«^?!>  ■''®  "1^*  ^""^  °'  *'"•««  y«ars  a 
develop.  TKe7entra°  zone  k  th^  busses  for  interurban  use  should 
progress  in  road  bund.W  Jc  K  •  '^"*'T*  "J  ^^'''^  ^^^  most  rapid 
development  ^  '"  ^'"^  '"'"*«'  ^^^ich  should  hasten  t^is 

JuSrj4%rd"Zi*twt?'  ^""M^  ""^  pronounced  during 

ditions,  saks  are  sKt  at  tha?  tTm!^""^''?'  "  • '''  """^^^  "''™«'  "^^"^ 
the  1st  of  September   whiUfc  .       n   ^"'^^  improve  rapidly  after 

the  year,  and  wnTiS  lo^dthLT^^^^.T  °^  \^^  ^'^  months  of 
of  passeAger  ca,^  are  ff^nenH?^''  ^"u"^'',  ""'^  November.  Sales 
generally  January  F3a^v^,nTM'''*u''°''*''  '°  December,  but 
Truck  sales  are  ?e'nerallv  b7st  irL  n^f  t  "1  "^•=*"^"t  months, 
there  is  less  variS  durin^flo  ^''^°^^'  """*'"«''  ^arch,  and 
month  than  is  ?he  case  STaLnger™%hrr:'l  'r'"«'"?^^*« 

^dirofip-i—  ^-^S  fhrSHfTix^-tfz; 

X78ID  GABS 

zorthttorhfr?artrofthecilnr"fr°""^"^  '"  *he  central 
where  it  is  havine  anv  .Prini  %  ^^'  '*  '"'^  ""*  '"^'"'•'ed  the  point 

South  AmericrfounWes  there^s  n.rr^'"'"''  '"^^^    "^^  '"  "t^er 

for  used  cars  in  ChTthaTeS sTsin  tS  ferd'staTef  VeT'"'*^ 
m  purchasinff  power  of  varinnc  niooeJl  V'"^^J^.,^»^ates.    Ihe  division 
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United  States.  The  laboring  classes  and  clerical  employees  in  minor 
positions  are  paid  on  a  much  lower  scale  than  in  the  United  States, 
and  as  automotive  products  cost  at  least  twice  as  much,  there  is  little 
prospect  of  these  classes  becoming  potential  purchasers  of  even  used 
cars  for  many  years  to  come. 

It  is  estimated  that  nearly  50  per  cent  of  the  new-car  sales  in  the 
central  zone  involve  trade-ins.  This  percentage  would  be  unimpor- 
tant were  it  not  for  the  fact  that  the  demand  for  used  cars  is  very 
small.  There  is  much  less  difficulty  in  disposing  of  low-priced  than 
medium-priced  and  high-priced  used  cars,  since  the  prices  of  the 
latter  are  about  equal  to,  or  above,  the  prices  of  new  low-priced  cars. 
The  average  purchaser  prefers  a  low-priced  new  car  rather  than  a 
higher-priced  used  car  costing  approximately  the  same  amount. 

With  few  exceptions,  dealers  have  been  cautious  in  accepting  used 
cars  as  trade-ins ;  they  generally  have  not  made  unreasonable  allow- 
ances. A  number  of  firms  definitely  restrict  the  number  of  used  cars 
in  stock  and  grant  special  commissions  to  salesmen  in  order  to  keep 
them  moving.  There  is,  of  course,  the  danger  that  if  sales  should 
slow  up  to  any  appreciable  extent,  unwise  trading  might  develop  in 
order  to  move  the  new-car  stocks.  One  or  two  firms  in  the  central 
zone  were  thus  involved  during  1929. 

There  are  not  more  than  two  or  three  firms  in  the  entire  district 
which  handle  used  cars  exclusively.  Dealers  invariably  report  that 
only  in  exceptional  cases  are  they  able  to  dispose  of  them  at  a  profit ; 
in  fact,  they  consider  theemselves  fortunate  if  they  realize  the 
amount  allowed  on  the  car.  A  number  of  dealers  keep  losses  to  a 
minimum  by  repainting  and  reconditioning  used  cars. 

INSTALLMENT  SALES 

Approximately  90  per  cent  of  the  total  sales  in  the  central  zone  are 
on  time.  The  figure  runs  higher  for  low-priced  than  for  more  expen- 
sive cars.  Two  or.  three  dealers  handling  cars  which  sell  in  the 
United  States  at  above  $2,000  report  that  60  to  70  per  cent  of  sales 
are  for  cash. 

Firms  in  the  central  zone  usually  follow  very  closely  the  standard 
terms  of  the  automobile  finance  companies.  One  or  two  companies, 
however,  grant  considerably  more  time  in  the  case  of  bus  sales,  fre- 
quently two  years  or  more. 

The  time  granted  in  motor-cycle  sales  by  representatives  of  Amer- 
ican companies  follows  very  closely  that  of  passenger  cars,  but  a 
number  of  European  motor  cycles  have  been  sold  with  no  down  pay- 
ment whatever. 

DISTMBUnON   CEJNTEBS 

Distribution  in  the  central  zone  of  Chile  may  be  handled  from 
either  Santiago  or  Valparaiso,  if  the  head  office  of  the  distributor  is 
located  in  one  and  a  branch  in  the  other.  Otherwise,  the  territory 
should  be  divided  into  two  sales  areas,  one  including  the  Province  of 
Aconcagua  and  the  other  including  the  Provinces  of  Santiago  and 
Colchagua.     The  major  distribution  centers    in    the    central    zone 

follow : 

Santiago  {Santiago) .—The  capital  of  Chile,  Santiago,  is  by  far 
the  country's  most   important   commercial  and   industrial   center* 
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S^suCt^Zlttl^^^^^^  -^N-oa  and  Providencia. 

mately  60  ^r  cenrnfTl?:^  *'^^^  °"  "^"n®  30,  1927.    Approxi- 

and  bLses'^f  c11"a   Chirrr:Tth^  ?h  "^  "^  P*'-^"*  °*  t^eTuX 
Valparaiso  (Aconcamla\      \rf\^-   *'"''f*  m"nicipalities. 

that  of  Vina  del  Mar,  which  aC  V^'/.P^PH'ation,  together  with 
residential  city,  is  estimat^H  „f  9q?L«  P^""*'^  •"><*  '«  essentially  a 
of  residents  oJ  vfna  deT  Mar  t  donf,/  ^^.'''''^t.cally  all  purchasing 
groimd  somewhat  durinJlhe  l^lt  ^"'P'^'^",-  The  latter  loj 
as  an  industrial  center  "autom^L!  ^^f'J"  ''^'''^^e  importance 
proximately  a  co„rtSg";i7S«  thf  n  ',f f"'  '"'^^  ^4  «*  «?" 
grown  rapidly,  however  in  Vin^/.i  at  P^*  '7*^  y®""^-  They  have 
equal  to  those  in  Valpara^sP  Th       ^^"k-  ""i'  ."^  "«^  prartically 

municipalities  show  approxmatel^To'rT'''"!'^/.^  *"'•  ^^e  two 
car  and  truck  registraC  ^thiLJiPT  '^"'  °'  ?'«  t'**"'  passenger- 
total  bus  registrations  '*"'™'  ^°"«  ""'^  ^2  per  «Jent  oflhe 

CoMSrand''?Kffl-?r'''^"^  '\^.^f^^-^  of  the  Province  of 
tral  Chile,  hit l^^^tZ^lZ^:'^''!-  ^'«\"''""''S  center  in  cen- 
representation  of  some  foZ  n~f!  tl*^'l^"'■^y.21'<»0  and  warrants 
the  Santiago  distributor  The  citt^  *'''°"-«''  *  dealership  under 
agricultural  region  ^  "'^  ^'"''^^  ""  important  minrng  and 

centr:i^rt':Shi''SSf^orhf  "'«".*^'''  >-t-i  in  "^e  south- 
tion  of  11,500.  It  is  ofne^rlt  ^°'*?^«'  has  an  estimated  popula- 
located  in  anaJcuTtura??.]^  "^""^  importance  to  Rancagua^aSd  is 
^eUpiuT(ESX-mi^^S^'^n  ^"'.T"^ '» importance' 
and  with  an  estimated  population  of  fi^  southwest  of  Santiago 
center  for  a  moderateirCe  aiJ^a     ^jf^' «f  ^««  as  the  distributing 

ihetre?rre  ^^^^ '^-"hrcUVL'^a  dSiCt^clrJ 

^^tpJ^C7:?l;^^:X  50  ani  ^«ip--,  Quiuota 

numW  motor  ve^hfcles  r^X  ^il'^Z^S'^^S. 

^tr;:-  &i:*;;T-^Sf "  ^  sJ.irtroTerT,S"-^  ^- 

Ranca^a  knd  Sa?Fer^^o  R^ nl^P'^l™**''/    '"''^^''y    between 
point  in  Colchagim  ProvTnoe'    It  f^Zh*'  *^'  '''''•'^.  distributing 

rt:iy-?.S"--^-  -^  ^-  -  -sfd  pVuVtfoTSptoi 

L^SdTuSeXta^ti:^^^^^^^^^ 

instances,  be  satisfiS^tdll^rot  b'ttT'piSn'l  ""'"'^^  °' 
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Southern  Chile  includes  the  eight  Provinces  lying  south  of  Santi- 
ago and  Colchagua.  The  coastal  range  is  much  less  pronounced; 
the  Andes  decrease  in  height  toward  the  south.  The  fertile  valleys 
widen  all  the  way  south  to  Puerto  Montt,  the  southernmost  point 
of  any  importance  in  the  zone.  It  is  the  principal  agricultural  sec- 
tion of  Chile.  Livestock  and  timber  are  also  important  products, 
and  in  a  few  centers  there  is  some  industrial  development.  The  prin- 
cipal mining  in  the  region  is  of  coal,  which,  for  the  most  part,  is 
of  low  grade.  The  southern  zone  represents  30  per  cent  of  the  area 
of  the  entire  country  and  47  per  cent  of  the  population.  It  has 
5,190  passenger  cars,  1,214  trucks,  222  busses,  and  67  motor  cycles. 
Southern  Chile  has  been  the  slowest  zone  to  develop  as  an  auto- 
motive market.  Excellent  progress,  however,  was  made  during  1928 
and  1929,  and  there  is  now  every  reason  to  believe  that  the  greatest 
future  development  will  occur  there.  The  steady  progress  being 
made  in  agricultural  development  and  in  road  building  is  having  a 
marked  influence  on  general  economic  conditions  in  this  part  of  the 
country.  The  lack  of  improved  roads  has  undoubtedly  been  the 
principal  factor  in  retarding  automotive  sales ;  until  recently  all 
roads  in  southern  Chile  were  impassable  during  the  rainy  season. 

In  the  northern  part  of  the  zone  rains  commence  in  May  or  June 
and  extend  to  the  end  of  August  or  early  September;  farther  south 
they  begin  earlier  and  continue  later.  During  the  past  two  years, 
great  improvements  have  been  made  in  the  roads,  and  as  further 
progress  is  made  in  Chile's  road-building  program,  further  increases 
in  vehicle  sales  should  result. 

Approximately  23  per  cent  of  the  total  passenger-car  registrations 
in  Chile  are  in  the  southern  zone.  The  market  for  cars  selling  in 
the  $2,000  class  is  extremely  small  throughout  the  district ;  except  in 
Concepcion,  only  isolated  sales  have  been  made.  Sales  of  low-priced 
cars  have  shown  an  unusually  heavy  ratio,  probably  representing 
75  to  80  per  cent  of  the  total.  The  ratio  has  been  much  smaller  in 
such  centere  as  Concepcion,  Talca,  and  Temuco,  where  the  sale  of 
medium-priced  cars  has  been  moderately  good.  In  the  small  centers 
and  county  districts  cars  of  the  $1,000  class  and  up  have  begun  to 
enter  only  since  1928. 

The  demand  for  closed  cars  varies  with  the  locality.  In  the  less 
important  centers,  where  sales  are  largely  confined  to  the  lowest- 
priced  cars,  the  difference  in  price  between  open  and  closed  models 
naturally  restricts  the  sales  of  the  former.  A  very  marked  increase 
in  sales  of  closed  cars  occurred  in  1929 ;  where  there  is  no  considerable 
difference  in  price  between  closed  and  open  models,  there  is  now  a 
strong  preference  for  the  former.  In  the  whole  district  probably 
80  to  90  per  cent  of  the  sales  of  medium-priced  cars  are  of  closed 
models,  while  not  over  40  or  45  per  cent  of  low-priced  cars  are  closed. 

The  development  of  truck  sales  has  been  particularly  slow  in  south- 
ern Chile,  largely  as  a  result  of  poor  road  conditions.  According 
to  official  registration  figures,  only  12  per  cent  of  the  trucks  in  Chile 
are  in  use  there. 

A  noticeable  increase  in  truck  sales  occurred  in  1928.  The  closing 
months  of  the  year  and  the  early  months  of  1929  witnessed  great 
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SSons,  STLZylme^U^  ^°  '.^''''  -*-*  -  the  agricul- 

flC'lX:o^'^7nitl^Z\A'^^^^^^^  'r^  J^-e  been 
tncts  trucks  of  over  2-ton  canapif  v  «!  u ^.^f^"}^'  ^»^  in  some  dis- 
The  nrice  factor  is  likefy  to'^Sict  ttt,':'*!.''^  *,'**"?  "^'"^  ^ridg^. 

tncts  to  the  lightest  molels  fof  thf  next  tw"  n^*^^  '"  '**"''"'--^  ^''" 
the  larger  centers  trucks  up  to  3  oi   11/  T      ''»'^«  J^ars,  but  in 

"'t^'"?  to  make  considerable  progrei    ^  '"'P''"*^  "'^  ^""n- 

e  Ju's^i^elJ  tftSr 'ceSTafd'"^  ''^^  ^«"  -"^-^  «J-ost 
Although  only  half  th^e  size  of  c'oSron'  ^"TPeion  and  Talca 
cars,  has  twice  the  number  of  busses  Rn?;^!*^'!-'''  '^•'"^  °°  street 
ern  zone  represent  12  per  cent  of  ftt  f  *  i  r«g'«trations  in  the  south- 
very  little  u^e  of  bussefi'nTnturban  See"  ^fe  t?"^  ^f  ^^ 
ress  now  being  made  in  hiahwo^r^^.  s>«rvices.    vVith  the  rapid  proff- 

gain  in  sales  ff  bus^e  "firtesHavTr"*'  '>rr^V^"''«trntlfl 
zone  IS  well  provided  with  rail  co„Sonsh?.f-'^-  ^^'  ^"^^^^^'^ 
service  is  infrequent;  bus  servic^h^^wpirtt'  ^n.^any  parts  the 
would  undoubtedly  prove  SabSn.  I  '"**''''  'PPOrtant  towns 
busses  are  used  thUghout^soSein  Ch  irh.r  ^^'"'^il^^d  tynes  of 
Cities  the  construction^  of  bodies  is  rather  c'rJde'  '^'"^'  "^  '^"  ^*'««' 
ter^^r^^t^^^^^^^^^  district,  but  bet- 

such  as  to  favor  the  use  of  motor  cycles  ^    "         P''"*"*  ^•'"*'  '^^ 

northern  Provinces  of  the  zon^e  are  lrL<^  f  *u'  "'°"ths  in  thi 
1st  of  April.  In  ConcepcLn  and  f h«  kT  September  to  about  the 
the  best  selling  sea.son  Hf^om  olt  K^^'^^'^i"/  the  central  section, 
season  in  ChiL  Province  k^nPfi^^''  •"  ?«t>'"ary.  The  sellin-r' 
February.  ^"'"nce  ,s  confined  principally  to  January  and 

XJBIS)  CABS 

th'^''inXZ'nZf1:Z^TSlh^^  ^"T  ?  -"*'^«™  Chile 
some  centei-s,  partict.  arl'v   the  t^  clnefly  ,«  the  larger  cities.    In 

handle  used  Ufs  exc5?n  onsiSent  ^^"''''  ^'^^''^  ''««="'>«  ^ 
pearing.  Although  dealers  eeSvf::  ^i^''^"'''  ''''P'^^y  ^isap- 
allowances  on  trade-ins  vet  „win!-f^  ?,  i^*"^"  conservative  in 
they  almost  invariabi;  iStT "1*^  fo^ ''"  '^"""'  '""^  ""'^  --' 

quJstioX  Sri„"at"eSoL"ci]n^''^'"*  ^^"^  "••  ^^  -"  - 
trade-ins  during  the  LxtfewTear^^r^'.-f  "**.'"  *•*«  ""'»»'«'•  <>* 
Chile  has  been  very  short  inThe  n«^;  J  '  ''^^''t  "  '='""  '"  «°"thern 
roads,  but  the  improvement  in  this  ^fef  °*  the  condition  of  the 
place  will  give  cai^  a  Cr  period  of  Sdnf  "\"/T/'''^''»« 
crease  the  used-car  problem.  usefulness  and  doubtless  in- 
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INSTALLMENT  SALES 


The  ratio  of  cars  sold  on  time  varies  in  different  parts  of  southern 
Chile  Rouffhlv  90  to  95  per  cent  of  the  sales  throughout  the  zone 
are  on  the  i^tallment  plan,  but  in  the  extreme  south  the  percentage 
of  cash  sales  runs  higher.  The  initial  payment  generally  runs  lower 
in  the  southern  part  of  the  zone  than  the  minimum  required  by  finance 
companies.  While  dealers  generally  attempt  to  secure  one-third  as 
the  initial  payment,  the  average  accepted  probably  does  not  run  over 

25  Der  cent 

Payments  are  generally  allowed  to  run  12  months  for  passenger 
cars  and  18  for  trucks,  but  there  is  a  tendency  in  some  parts,  notably 
around  Chilian  and  Concepcion,  to  allow  18  months  for  both,  in 
the  Provinces  of  Valdivia  and  Chiloe,  the  time  given  on  cars  and 
trucks  is  often  somewhat  shorter  than  that  approved  by  the  hnance 

^^  The  finance  companies  located  at  Santiago  have  only  recently  begun 
to  extend  their  activities  to  the  southern  zone,  and  in  view  of  the 
increasing  volume  of  sales  throughout  the  territory,  dealers  have 
found  it  more  difficult  to  handle  the  financing  of  both  shipments 
and  retail  sales.  Some  dealers  feel  that  the  mstallment  payments 
should  be  divided  in  such  a  way  that  only  very  small  installments 
come  due  during  the  winter  months,  when  it  is  frequently  impossible 
to  use  a  car.  This  is  particularly  apphcable  in  the  case  of  trucks, 
which  are  used  either  on  the  farms  or  for  general  hauling  m  the 
cities.  Operators  secure  the  principal  returns  on  their  investment 
durincT  the  summer  and  harvest  seasons  and  are  able  to  make  larger 
payments  at  that  time.  It  is  felt  that  such  an  arrangement  would 
materially  facilitate  the  expansion  of  the  finance  companies 
operations. 

DISTRIBUTINO  CENTERS 

The  division  into  sales  areas  is  more  difficult  in  the  southern 
territory  than  in  northern  and  central  Chile.  The  southern  zone  can 
probably  be  best  handled  by  a  division  into  five  areas,  the  exact 
limits  of  any  one  area  depending  somewhat  on  the  individual  cir- 
cumstances surrounding  the  representation  of  a  particular  product. 
The  following  division  is  given  with  the  knowledge  that  it  will 
serve  not  entirely  as  an  accurate  guide  for  all  types  of  cars  and 
trucks,  but  as  a  general  division  which  should  be  borne  m  mind. 

Commencing  in  the  north,  the  suggested  divisions  ai^e  the  lalca 
district,  which  comprises  the  Province  of  Talca  and  the  northern 
half  of  the  Province  of  Maule ;  the  Chilian  district,  comprising  the 
Province  of  Nuble  and  the  southern  half  of  the  Province  of  Maule; 
the  Concepcion  district,  including  the  Provinces  of  Concepcion  and 
Bio-Bio;  the  Temuco  district,  comprising  the  Province  ot  Cautin; 
and  the  Valdivia  district,  which  includes  the  Provinces  of  Valdiyia 
and  Chiloe.  The  primary  and  secondary  distribution  centers  ot  the 
entire  zone  are  indicated  below.  '        .       . 

Concepcion  {Conoevcion).—T\\Q  population  of  Concepcion  is  esti- 
mated at  nearly  70,000;  it  is  the  largest  city  south  of  Santiago  and 
the  third  largest  in  Chile.  It  is  in  a  rich  agricultural  section,  and 
there  is  considerable  industrial  activity  in  the  city  and  m  the  neigh- 
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?dl7f„dTas  a^SS"'?  P"'  °f  Po"-P"o",  is  growing  rap- 

preW  time  all  aEotv^afestaCZfh  ^  If'^^^^    .^P  ^  tL 
dealers  in  Concepcion     TalthnL  "^   a     ",  '^^"fl'ed  in  that  city  by 

an  excellent  hard-surfacerl  ml^      ''  ^""'^1*'°'"  Concepcion  and 

in  the  early  part  onlaa'^pStiXTo^ftt  •""  T  ^*""P'«*«d 
biles  for  the  Provinces  of  mIu].\,Iu   u-    »^  »«>P«rts  of  automo- 

through  the  port  of  Talcah^no  '  A.^f  '  ?•>"""'?'  "'"'  <-'«""«  «"««• 
ment  Sf  dealLVougK  tCpro  wTof  f^n  "'''  ""^  the  appoint, 
can  best  be  handled  tErough  a  disTrTbutorl  thf  !?''°"/n '^  ^'°-.^''> 
In  some  instances,  it  will  oossiblv  he  »H^Lm    *^  -'^^  "f  Concepcion. 

is  intheSrr^oTjrkh'  SicuYurftlr  •f-'^Pr^'-ately  35,000, 
distributing  center  betwtStSanf/'nn  "  *  •'  '"'^^  important 
growing  in  imoortancr     A  ''^^^^^So  and  Concepcion  and  is  steadily 

the  genial  SSL  sUuadon  o/T'^.^'-^'i!?  "f"  encountered  i^ 
1928,  a  very  serio^  LrtZX  L  "'^'^^^f,  ^^en,  in  December, 
is  some  inLtr  TdeveloDmentl  ^  .  ""f^u  '"  ^^^  '^^y-  There 
to  believe  that  Jhe  dty  w?n  b^om.  oi""'  /^k  *''"'"  '"  ^""^'y  «•««««« 
tributing  centers  of  SwkhT,fo*'  ^^^  '""T  important  dis- 
Talca  should  be  able  tohLlaZtt\  -"^  ^^?'2,-  ^  distributor  in 
ern  half  of  Maule  Kite  Shfnmrnrf  t  T'''*=*  ""^  ^J^^  •^"rth- 
ceived  through  Valparaiso,  ihoi^  a  few  enter  atTon't?"''"'^"^  ^- 

Temuco     6W«n).— Temuco  fa^  «  nL,?i  *•       ^onstitucion. 
35,000  but  serves  an  area  wJth  ^  ,^    .    population  of  approximately 

20'  per  cent  of  the  popuTa tion  o?th^*  p"  "  •  **  '''^'  ?'''^-    ^earl^ 
Araucanian  tribes     Xil7th„,?    t'^«.Pr«^ince  are  Indians  of  the 

power  is  negligible     Sucfei?r.'^'^"'*.uT'  *•»«''•  Purchasing 

mo?fve  pro^duSrihTi?Tv^''^  '''"''^  i'"-g^«*  ™-ket  for  auto- 
ing  sectL  ofti^souS™  part  of  vIL"-''  agricultural  and  graz- 
tion  is  estimated  at  apSiSelvlVo^nr.'^K '''"""•  •  ^*'  P^P"'*" 
at  least  twice  that  numter  Rp^Inc^'  *  Vu"*  *-^^  "•■**  '*  ^"^^^^  has 
as  an  automotive  market  a  senartr  r  .  *k^  /"Portance  of  Osorno 
dealers,  should  l^Xced  thpr?f„  t*  '^f*"''"*'""'  ^^o^-ding  to  some 
of  dealers  throughout  the  so'^thprn  J!  *  ^""H  ^.^  ^^«  appointment 
the  Province  Tchiloe  Even  ^n^r.'^  **5  T^l'^'^'''  P'°^'»<=e  ^nd 
probably  be  obtained  if '«  clo    *      v  /?t'sfactory   results    would 

Valdivi^tohandrSenorther'^'part  oft'h^p'  ^'''  «PP"'"*«d  i" 
no  direct  connection  or  dependencp  J^t         Province,  since  there  is 

ments  to  Osorno  are  madrtCtgh  vS^a"    LdTin'tr  -^""t 
^ric7  ?^„rr^  the  best  in  sWJn  Chile.^"'"''  '"  ''''  ^"'"'^^ 

15&"Ts  &^i7Srr'ic2ura?  ''T"**'**?  ",*  ''PP--n«lteIy 
that  abound  Talca  Shipments  of  a,  tfm'r"  ^"^^f^  ^P'""^*^  f'-°m 
made  through  ValpaS  R^ll  *T°/'''*  P^^ucts  are  generally 
priced  cars  S  advisaWeTr„H!S^r*K*'T,  ''^  ^*""  ""^  medium 
In  the  territory  ortheTalcadi^t^^^^      '^°t  ''•  ^f  ""ally  be  included 

em  part  of  thJprovi^ird  ^^'^'^XJl^'X^Jl^r'''- 
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Valdivia  {V aldivia) .—The^  population  of  Valdivia  is  estimated 
at  approximately  33,000;  it  is  a  progressive  commercial  center.  There 
is  a  strong  German  element  in  the  city  and  m  other  parts  of  the 
Province.  The  automotive  development  in  the  city  has  been  slower 
than  in  many  other  parts  of  southern  Chile,  largely  because  there 
have  been  no  roads  leading  out  of  the  city.  Work  is  now  under  way 
on  a  highway  from  Valdivia  to  La  Union,  which  will  do  much  to 
develop  the  automotive  market  and  to  widen  Valdivia's  importance 
as  a  distribution  center  throughout  the  Province.  As  practically 
all  automotive  shipments  for  the  various  centers  m  Valdivia 
Province  and  Chiloe  enter  through  Corral,  the  port  of  Valdivia,  it 
appears  logical  to  include  both  Provinces  in  the  territory  of  the 
Valdivia  distributor.  When  the  road  to  La  Union  is  completed,  it 
will  be  possible  to  make  delivery  over  the  road  at  least  as  far  as 
Osorno.  Agricultural  products  and  lumber  are  important  products 
of  the  district,  and  Valdivia  itself  ranks  as  one  of  the  most  important 
manufacturing  centers  in  Chile.  -  ^t  1 1 

Chilian  (iVt*2)Ze).— Chilian  is  the  capital  of  the  Province  of  Nuble 
and  has  an  estimated  population  of  30,000.  It  serves  as  a  distributing 
center  for  the  entire  Province  as  well  as  the  southern  half  of  the 
Province  of  Maule.  It  is  located  in  a  rich  agricultural  and  grape- 
growing  section.  Lentils  make  up  one  of  the  most  important  crops; 
any  fluctuations  in  production  directly  affect  the  prosperity  of  the 
section.  There  was  a  partial  failure  of  the  1929-30  crop,  which 
resulted  in  a  slowing  up  of  sales  of  automotive  products  during  the 
early  months  of  1930.  The  situation  as  regards  the  other  crops 
of  the  district  was,  however,  satisfactory,  and  it  is  not  believed 
that  there  will  be  any  decline  in  the  total  volume  of  business  done 
during  the  year.  Considering  the  size  of  the  city  and  the  district 
it  serves,  the  development  of  the  automotive  market  has  not  shown 
the  proportional  increase  which  might  be  expected.  Roads  in  the 
district  have  been  very  poor,  but  steady  progress  in  improvement 
is  now  being  made,  and  a  marked  increase  in  sales  should  result 
during  the  next  two  or  three  years. 

SBXX)NDABY  DISTRIBUTION    CENTERS 

There  are  a  number  of  distributing  points  in  which  the  represen- 
tation of  cars  and  trucks  of  the  lower-priced  classes  should  be  had. 
The  more  important  of  these  are  indicated  below : 

Lo8  Angeles  {Bio-Bio) .—In  Los  Angeles,  the  second  most  im- 
portant distributing  point  in  the  Concepcion  district,  it  is  important 
that  low-priced  cars  should  be  represented.  Agriculture  and  lum- 
ber are  the  principal  industries  of  the  district. 

Molina  (r<zZca).— Molina  is  located  in  the  northern  part  of  the 
Province  of  Talca.  Because  of  its  proximity  to  Curico,  a  moderately 
large  part  of  the  sales  of  other  than  the  lowest-priced  cars  are  han- 
dled from  that  center.  The  low-priced  cars  should,  however,  be  rep- 
resented in  Molina,  which  should  be  included  in  the  territory  of  the 
Talca  distributor. 

Victoria  (Cautin). — Victoria,  in  the  north-central  part  of  the 
Province  of  Cautin,  has  an  estimated  population  of  6,000.  It  should 
be  included  in  the  territory  of  the  Temuco  distributor. 
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portJTdistriffi;";^-"?''- ''  "  "*?  °*  ^2,500,  is  a  moderately  im- 
portant  distributing  point  m  a  rich  agricultural  section  It  ii  In 
cated  m  the  north-central  part  of  the  Province^f  MauTe  and  should 
^  St^'Slt  'V^'-  ''"''"'^  "'  '"^^  Talca  distributor '^""''^ 
moxhSv  lanTVrJ''?'*''"'^  ?^7^'  ■";  agricultural  section  ap- 
pioximateiy  east  of  Victoria  and  is  located  in  the  northern  nart  nf 
the  Province  of  Cautin.    The  population  is  estim»tpH  »T«\^       I 

principal  crops  It  is  located  in  the'southern  ^rt  ^tlie  ProJincP 
on  the  shores  of  Lake  Llanquihue,  noted  for  its  scenic  beautvTnH 
IS  increasing  annually  in  importance  as  a  summer  risort  A^^'arTtP 
dealer  should  be  appointed  in  Puerto  Varat   ««  «  ^^.i^-  •  ^£^^^^^ 

Sd'hr ''?  sat^actoriiy  to  oi7xizz^4'''p::^j^t:^^ 

ttributor  """^""^'^   "*  '^'   '^"^'"'•y  °*  '^'  O^*™"   or   Valdivia 

lOm^^f J^.''^li~I^^  population  of  Parral  is  approximately 
10,000,  and  It  IS  the  third  most  important  distributine  ETn  fho 
Province  of  Maule.    The  section  it  serves  is  develop  nf  rSlv  nn^ 

PrnXi  ifn'^'^^-~u^^°^>  ^**<=»*«'*  in  the  south-central  part  of  the 

of  CMoe  ¥'^^'^  (CMhe) -Puerto  Montt,  the  capital  of  the  Province 
or  Uhiloe,  is  the  principal  port  and  commercial  <v>nfpr    iti^^f 

of  low  and  medium  priced  ear?  shmiM  K^  ^H  '•  j  J  /^P'^esentation 
dealer  there  can  i^t  co?er  satisfaZrJI^tf  T'***^.'  ''"'  e^^^'^^lly  « 
Puerto  Varas     PuertrMUf  stffi"^nlX"^^^^^^^^ 
territory  of  a  distributor  in  Osorno  or  ^aldivia^  ^  ""  *'''' 

Province  of  Nnhlp    o,.^  Vi,^     ^  /'.  -^"^^^s,   and   Itata,   all   in   the 
^;Jil;^      or  jMuble,  are  the  most  important  centers  in  the  Phillnn 
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pulli  in  the  Province  of  Bio-Bio.  Lautaro  and  Nueva  Imperial,  both 
in  the  Province  of  Cautin,  are  the  more  important  centers  in  the 
Temuco  district.  Rio  Bueno  and  La  Union  in  Valdivia  Province  and 
Frutillar  are  of  some  importance  as  distributing  points  in  the  Val- 
divia district. 


MAGALLANES  * 


The  Territories  of  Aysen  and  Magallanes  may  be  included  in  the 
territory  served  from  the  city  of  Magallanes.  Magallanes  also  serves 
as  a  distributing  center  for  that  part  of  the  Argentine  Patagonia 
lying  south  of  the  River  Deseado,  which  is  approximately  twice  the 
size  of  the  Territory  of  Magallanes.  The  Territory  of  Aysen  is  of 
practically  no  importance  in  automotive  distribution. 

The  Territory  of  Magallanes  consists  of  rolling  prairies;  roughly 
30  per  cent  of  the  population  is  foreign  born.  Sheep  raising  is  the 
basic  industry,  and  wool  and  sheepskins  are  the  chief  export  items. 
Undressed  furs,  principally  of  hare,  guanaco,  and  fox,  are  of  some 
importance.  With  the  exception  of  the  lumber  industry,  coal  (lig- 
nite) mining,  small  machine  shops,  and  shipping  yards,  which  are 
only  of  local  importance,  there  are  no  other  industries  of  any  con- 
sequence in  the  Territory.  The  entire  district  has  786  passenger  cars, 
212  trucks,  4  busses,  and  28  motor  cycles. 

There  are  no  railways,  with  the  exception  of  two  short  industrial 
lines,  and  automotive  vehicles  have  become  an  important  factor  as  a 
means  of  communication  among  the  vast  network  of  sheep  ranches. 
There  are  infrequent  but  fairly  regular  steamship  services  from  New 
York  to  Magallanes,  but  freight  is  also  routed  with  transshipment 
at  Valparaiso  or  Talcahuano,  the  port  of  Concepcion.  It  requires 
from  30  to  50  days  for  merchandise  to  reach  Magallanes  from  the 
United  States,  and  as  the  port  is  an  open  roadstead,  necessitating  the 
discharge  of  cargo  by  means  of  launches  or  lighters,  particular  care 
should  oe  exercised  in  packing,  particularly  if  goods  are  to  be  for- 
warded with  transshipment.  In  making  shipments  to  Magallanes, 
as  in  other  parts  of  Chile,  both  the  gross  and  net  weight  should  be 
shown  in  kilos. 

No  duties  are  assessed  on  automotive  vehicles  imported  into  the 
Magallanes  district  under  the  present  Chilean  tariff.  There  is,  how' 
ever,  a  high  protective  tariff  on  leather,  and  under  a  customs  ruling, 
articles  of  leather,  or  articles  not  of  leather  but  containing  leather  oi 
artificial  leather  containing  animal  fiber,  pay  duties  as  if  the  entire 
article  were  made  of  leather.  All  upholstery  made  of  leather  or 
artificial  leather  containing  animal  fiber,  which  is  classed  as  leather, 
should  be  removed  from  the  automobile  before  it  is  shipped  and 
packed  in  a  separate  case. 

Considering  the  sparse  population  in  the  Territory,  which  repre- 
sents only  approximately  1  per  cent  of  the  population  of  Chile,  it 
has  been  a  relatively  large  automotive  market.  Approximately  3i/^ 
per  cent  of  the  total  passenger-car  registrations  in  Chile  are  in  the 
Territory  of  Magallanes.  The  ratio  of  passenger  cars  to  trucks, 
however,  is  nearly  4  to  1. 

There  was  some  increase  in  the  sale  of  passenger  cars  in  1928  and 
1929,  but  not  the  same  percentage  of  increase  as  in  other  parts  of 

■  Based  principally  on  reports  of  American  Vice  Consul  John  T.  Garvin. 
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the  country.  Because  of  the  slow  economic  develooment  in  fh« 
region,  the  growth  in  demand  for  passenger  carsT  E  to  ^  1^^ 
Swea  fh  Tftt^f'^^r'^^  agLultufal  regions  of Xcountrl^ 
DOrtinn  oAh!  ^,  ^'f'T*' '"  l^'^  unevenly  divided,  and  a  large  prSL 
portion  of  the  potential  purchasers  already  have  automobiles 

Approximatelv  70  per  cent  of  the  total  passenger-car  sales' are  of 
the  fowest-priced  models.    There  is  practically  no  sa?e  whateverfor 

anv  einf.  1?!'  ^}f^\  '^\'  "^«^-='''-  Prott'does  not  ex^st  to 

o7yoracceVtdt^  Ir'aTe-int  '""  "°  ""°"^  '''''^^''^  ^  ^^«P-»g 

The  proportion  of  closed  cars  sold  in  the  Magallanes  district  at 

the^present  time  is  estimated  at  between  85  and^90  percenfof  thi 

inS&f.P*'"  TL°*  *^.^  ^^"^  registrations  of  trucks  in  Chile  are 

n  the  Territory  of  Magallanes.    Approximately  85  per  cent  are  of 

two  well-known,  low-priced,  light  American  trucks.    The  truck  "s 

gradually  replacing  the  ox  cart  and  is  generally  used  by  the  larger 

Ma^'alLrardlt^Lty^r^^^'"^"^  '"  ''^  '^'"'^  ^^"'*°^  »* 
Practically  80  per  cent  of  the  motor  cycles  sold  in  Magallanes  have 
^n  of  American  manufacture,  but  the  market  is,  of  Se  smaU 

nerfi^Vo'rTxTal^"'^''  ''^  ^'^^  ^^'"''"^  ^"^  "^  expected"wuCthe 

The  city  of  Magallanes  is  the  only  important  distributing  center  i., 

he  entire  section.    The  imports  through  that  port  are  not^aSdic^ 

tion  of  the  exact  market  which  exists  in  the  Territory,  since  a  moder 

ately  large  proportion  of  the  cars  are  sold  in  the  ac{'oS  p^rts  of 

te   ?  M  ^.r^y  H'=«.''^  '^"^^  »^««  «°W  in  Porvenir,  acC  the 
Strait  of  Magellan  on  the  island  of  Tierra  del  Fuego.    Repre^nta 
tion  of  the  low  and  medium  priced  cars  is  desirabi  in  MaSnes 
lu^  f  "°"«V™P°''''  'i''"°"Sh  Magallanes  have  averaged  between  IM 
and  loo  units  a  year  for  passenger  cars  and  trucks  combined. 
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